900250931 03/29/2013

TRADEMARK ASSIGNMENT
Electronic Version v1.1
Stylesheet Version v1.1
SUBMISSION TYPE: NEW ASSIGNMENT
NATURE OF CONVEYANCE: SECURITY INTEREST
CONVEYING PARTY DATA
| Name H Formerly || Execution Date || Entity Type |
|Archetypes, Inc. | |03/25/2013  ||cORPORATION: DELAWARE |
RECEIVING PARTY DATA
|Name: HLFC Archetypes Investors, LLC (formerly named Living for Chocolate, LLC) |
street Address:  |[P.O. Box 398 |
|City: HSagaponack |
|State/Country: |INEW YORK |
[Postal Code: 11962 |
[Entity Type: ||LLIMITED LIABILITY COMPANY: ARIZONA |
PROPERTY NUMBERS Total: 50
8
| Property Type H Number ” Word Mark | g
Serial Number: 85494201 ARCHEBOOKS §
|Serial Number: |8s500285 || ARCHECHILD |
Serial Number: 85489765 ARCHEDIET ]
[Te]
Serial Number: 85489419 ARCHEMATE &
o
Serial Number: 85489475 ARCHESCOPE @
T
Serial Number: 85500279 ARCHESTAR
Serial Number: 85489652 ARCHESTYLE
Serial Number: 85489261 ARCHETRADE
Serial Number: 85494170 ARCHETUNES
Serial Number: 77930126 ARCHETYPES
Serial Number: 77930137 ARCHETYPES
Serial Number: 77930144 ARCHETYPES
Serial Number: 77930150 ARCHETYPES
Serial Number: 77930169 ARCHETYPES
| | | TRADEMARK
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Serial Number: 77930181 ARCHETYPES
Serial Number: 77930212 ARCHETYPES
Serial Number: 77930215 ARCHETYPES
Serial Number: 77930222 ARCHETYPES
Serial Number: 77930497 ARCHETYPES
Serial Number: 77930509 ARCHETYPES
Serial Number: 77930531 ARCHETYPES
Serial Number: 85721362 ARCHETYPE |. DOLLS
Serial Number: 85668990 ARCHETYPE ME
Serial Number: 85668994 ARCHETYPE YOU
Serial Number: 85710188 IDOLLOGY

Serial Number: 85668997 IT'S ME

Serial Number: 85669003 IT'S YOU

Serial Number: |sse60010  |IME

Serial Number: 85669007 YOU

Serial Number: 856576662

Serial Number: 85576670

Serial Number: 85576679

Serial Number: 85576690

Serial Number: 85576699

Serial Number: 85576707

Serial Number: 85576728

Serial Number: 85576738

Serial Number: 86577817

Serial Number: 85577823

Serial Number: 85577827

Serial Number: 85577834

Serial Number: 85577843

Serial Number: 85577856

Serial Number: 85577860

Serial Number: 85489233 ARCHETYPE.ME
Serial Number: 85575628 ARCHETYPEME
Serial Number: 85561694 ARCHETYPEME.COM
Serial Number: 85489678 ARCHETYPES
Serial Number: 85489237 ARCHETYPES.ME
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“ |s5488489 || TvPEME ”

CORRESPONDENCE DATA

Fax Number: 6026409050

Correspondence will be sent fo the e-mail address first; if that is unsuccesstul, it will be sent
via US Mail.

Phone: 602-640-9232

Email: rcourtney@omlaw.com
Correspondent Name: William Hardin

Address Line 1: 2929 N. Central Avenue

Address Line 2: c/o Osborn Maledon, P.A.

Address Line 4: Phoenix, ARIZONA 85012
NAME OF SUBMITTER: Rachelle Courtney
Signature: /s/ RCourtney
Date: 03/29/2013

Total Attachments: 68
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NOTICE OF SECURITY INTEREST IN
TRADEMARKS

NOTICE I8 HEREBY GIVEN that ARCHETYPES, INC,, a Delaware corporation {the
"Company”} with offices located at 5 Crosby Strest, Third Floor, New York, New York 10013,
and LFC ARCHETYPES INVESTORS, LLC (formerly named LIVING FOR CHOCOLATE,
LLC), acting as Collateral Agent on behalf of certain Investors (the "Seoured Party™) with an
address at P.O. Box 398, Sagaponack, NY 11962, have entered into a Sixth Amendment to that
ceriain Amended and Restated Security Agreement dated as of January 31, 2012 {the "Security
Agreement”}.

Pursuant to the Security Agreement, the Company has pledged, assigned and transferred
to the Secured Party, and has granted to the Secured Party, a securily interest in, (3) the
registered trademarks and service marks, applications for registration of trademarks and service
marks, and lcenses of registered trademarks and service marks Hsted in Schedule A hereto,
together with the goodwill of the business symbolized thereby, (b) all actions for infringement
concerning the foregoing, and (¢} all receivables arising out of the foregoing, to secure the
payment, performance and observance of the Obligations as defined in the Security A greement.

The Commissioner of Patents and Trademarks is requested to record this notice in i
records.

Dated as oft March 25, 2013,

ARCHETYPES, INC Ji ey

Michael Pviﬁndéz;}}aﬂ
Chief Bxecutive Officer

4785814
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Schedule A
Fntellectusl Property
ARCHETYPES, INC,

SCHEDULE OF REGISTERED INTELLECTUAL PROPERTY RIGHTS

File Mark Filing Conmments
N, Date/ SN

115-8% 3222 Cls, 14, 16, 18, 25, 35, 41, 44, 45 (L 14: Clocks;
83/576662 | Jewelry; Jewelry boxes; Jewelry cases; Jewelry
organizers; Watches; CL 18 Act pads; Art paper;
Artists’ broshes; Artists' pencils; Artists’ pens; Arts and
crafl clay kits; Arts and oraft paint kits; Baby books;
Blaok journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Cravons; Decorative paper bows for
wrapping, Framed art prints; Gift bags; Gift boxes; (it
wrapping paper; Greeting cards; Letter openers;
Magazines in the fields of nutrition, fitness, sexuality,
psychological selfimprovement, personality
wdentification and matching, personal relationships and
dating, spirituality, horescopes and astrology, fashion,
music, and reviews and reconmmendations for bookas;
Markers; Note cards; Paper napking; Paper table linens;
Photograph albums; Printed inviiations; Serapbook
albumns; Series of non-fiction books in the felds of
nuinition, fitness, sexuality, psychological self.
improvement, personality identification and matching,
personal relationships and dating, spivituality,
horescopes and astrology, fashion, music, and reviews
and recommendations for books; CL 1§ All-pwrpose
carrying bags; Backpacks; Briefcases; Business card
cases; Cluteh purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather kev chaing; Key cases; Key wallets;
Leather key cases: Leather key chains; Luggage;
Luggage tags; Unabrellas; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

L 28: Beach footwear; Beachwear; Coats; Dresses:
Footwear; Gloves; Head wear; Hoslery; Jeans;
Lingerie; Neckwear; Pajamas: Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
Slippers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Women's sthietic
tops with buili-in bras; CL 38: Retail department store
sevvices; Retail store services featiring books, music,
apparel, shoes, handbags, jowelry, food, beverages,
dining and kitchen utensils and linens, bakeware,
cockware, furniture, bath and bedding linens,
gardening tools, candles, evewesr, clocks, huggage,
paper goods, avtwork, toys, exercise squipment,
slectronics, and appliancey; Retail variety stores; CL
41: Providing a website featuring blogs and non-
downloadable publications in the nature of articles in
the felds of nutrition, Stoess, sexuality, peychological
seff-improvement, personality identification and
matching, personal relationships and dating,
spirifuality, horoscopes and astrology, fashion, musds,
and revigws and recommendations for books;
Conducting workshops and seminars in the fields of
mutrition, fitness, sexuality, psyehological self
improvement, personality identification and matching,
persoval relationships and dating, spivituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
training services and consuliancy; UL 44: Consulting
services in the ficlds of health and putrition; Providing
a website featuring information about health, wellness
and putrition; CL. 48: Personal lifestyle consulting
services; Personal lifestyle consuliing services in the
nature of recommending books and music to
consumers accovding to their Hfestyle and personality;
Computer dating services; Consuliing in the feld of
personal relationshipes; Matchmaking services; Personal
Lifestyle consulting sevvices in the fields of spivituality,
personalily identification and matching, horoscopes
and sstrology; Fashion consulting services)
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Cls, 14, 16, 18, 28, 35, 41, 44, 45 {(CL 14: Clocks;
Jewelry; Jewelry boxes; Jowelry cases; Jewelry
organizers; Watches; O 16: Art pads; Art paper;
Artists’ brushes; Artists’ pencils; Artists' pens; Arts and
craft clay kits; Aris and craft paint kite; Baby books;
Blank jourmnals; Calendars; Coloring books; Cosmetic
penctl sharpeners; Crayons; Decorative paper bows for
wrapping; Framed art prings; Gift bags; Gift boxes; Gift
wrapping paper; Greeting cards; Letter openers;
Magazines in the fields of nutrition, fitness, sexuality,
psychological self-improvement, personality
identification and matching, personal relationehips and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Muarkers; Note cards; Paper napkins; Paper table lnens;
Photograph albums; Printed invitations; Scrapbook
albums; Series of non-fiction books in the Helds of
nutrition, fitness, sexuality, psychological self-
nnprovement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, musie, and reviews
and recommendations for books; €L 18: All-purpose
carrying bags: Backpacks; Bricfoases; Business card
cases; Clateh purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chains; Key cases; Key wallets;
Leather key cases; Loather key chains; Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

L 25: Beach footwear; Beachwear; Coats; Dresses;
Footwear; Gloves; Head wear; Hostery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
givdles; Shirts; Shoes; Shorts; Slacks; Slecpwear;
Slippers; Socks: Sweat pants; Sweat shirts; Sweaters:
Swimwear; T-shirts; Undergarments; Women's athletic
tops with built-in bras; CL 35: Retail depariment store
services; Retail store services featuring books, music,
appared, shoes, handbags, jewslry, food, beverages,
dinfug and kitchen utensils and linens, bakewars,
cookware, furntture, bath and bedding linens,
gardening tools, candles, evewsar, clocks, luggage,
paper goods, artwork, loys, exercise equipment,
electronics, and appliances: Retail variety stores; CL
41: Providing & websile featuring blogs and non-
downloadable publications in the nature of articles in
the fields of nuirition, fitness, sexuality, peychological
seif-omprovement, personalily identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, music,
and roviews and recommendations for books;
Conducting workshops and seminars in the fislds of
nuirition, fitness, ssxuality, psychological selfl
improvement, personality identification and matching,
personal relationships and dating, spinitushty,
horoscopes and astrology, fashion, wusic and reviews
and recomymendations for books; Personal Sitnees
fraining services and consulianey; U1 44: Consulting
servives in the fields of bealth and nutrition; Providing
a website featuring information about health, wellness
and nuirition; CL 48: Personal Hfestyle consuliing
services; Personal lifestyle consulting services in the
nature of recommending books and music to
consumers acoording to their lifestyle and personality;
Computer dating services; Consulting in the field of
personal relationships; Matchmaking services; Personal
lifestyle consulting services in the Helds of spirituality,
personalily identification and matching, horoscopes
and astrology; Fashion consulting services)
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Cls, 14, 16, 18, 25, 35, 41, 44, 45 (CL 14: Cloeks;
Jewelry; Jewelry boxes; Jewelry cases; Jewelry
organizers; Watches; Cl 161 Ast pads; Art paper;
Artists’ brushes; Artisis’ pencils; Artists’ pens; Arts and
craft clay kits; Arte and orafl paint kits; Baby books;
Blank joumals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping; Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Greeting cards; Letter openers;
Magazines in the fields of nutrition, fitness, sexuality,
psychological self-improvement, personality
identification and matching, personal relstionships and
dating, spirituality, horoscopes and astrology, fashion,
musie, and reviews and recommendations for books:
Markers; Note cards; Paper napkins; Paper table lineng;
Photograph albums; Printed invitations; Scrapbook
atbums; Series of non-fiction books in the felds of
nuirition, fitness, sexuality, peychological self
improvensent, persenality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; €L 18: All-purpose
carrying bags; Backpacks; Briefcases; Business card
cases; Clutch purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing: Dog leashes; Handbags;
Imitation leather key chains; Koy cases; Key wallets;
Leather key cases; Leather key chaing; Luggags;
Luggage tags; Umbrelias; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

L 28: Beach footwear; Beachwear; Coats; Dresees;
Footwear; Gloves; Head wear; Hoslery; Jeans;
Lingerie; Neckwesr; Pajamas; Robes; Scarves; ’
Shapewear, namely, body shapers, body suits, bras, and
givdles; Shirts; Shoss; Shorts; Slacks; Sleepwear,
Slippers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athletic
tops with built-dn bras; €L 38: Retail department store
services; Retail store services featuring books, masic,
apparel, shoes, handbags, jewslry, food, beverages,
dindng and kitchen wtensils and lnens, bakeware,
cockware, furnifure, bath and bedding linens,
gardening tools, candles, eyewear, clocks, luggage,
paper goods, artwork, toys, exercise equipment,
electronics, and applisnces; Retail variety stoves; CL
41 Providing a website featuring blogs and non-
dewnloadable publications in the nature of articles in
the fields of nutrition, fitness, sexuality, peychological
self-improvement, personality identification and
matehing, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars in the fields of
nuirition, filness, sexuality, psychological self-
improvement, personality identification and matching,
personal relationships and dating, spirtiuality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
training services and consultancy; Cl 44: Consulting
services in the flelds of health and nutrition; Providing
a website featuring information ghout health, wellness
and nutrition; CL 45: Personal Hisstvle consulting
services; Personal Hfestyle consulting services in the
nature of reconynending books and music to
consumners according to their lifostyle and personality;
Computer dating services; Consulting in the fisld of
personal refationships; Matchmaking services; Personal
fifestyle consulling services in the fields of spirftuality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)
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Cls, 14, 16, 18, 25, 35, 41, 44, 45 (CL $#4: Clocks;
Jewelry; Jewslry boxes; Jewelry cases; Jewelry
organizers; Watches; CL 16: Art pads; Art paper;
Artists’ brushes; Artists’ pencils; Artists’ pens; Arts and
craft clay kits; Arts and oraft paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Cravons; Decorative paper bows for
wrapping: Framed art prints; Gift bags; Gift boxes; Gift
wrapping papen Greeting cards; Letter openers;
Magazines in the fields of nudrition, fitness, sexuality,
psychological self-improvement, personality
wdentification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recomunendations for books;
Markers; Note cards; Paper napkins; Paper table linens;
Photograph albums; Printed fnvitations; Scrapbook
albums; Series of non-fiction books in the flelds of
nuirition, fitness, sexuality, psvchological self
improvernent, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, musie, and reviews
and recommendations for books; CL 18: All-purpose
carrying bags; Backpacks; Bricfeases; Business card
cases; Clutch purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags:
Initation leather key chaing; Key cases; Key wallets;
Eeather key cases; Leather key chains; Luggags;
Euggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

4. 15: Beach footwear; Beachwear; Coats; Divesses;
Footwear; Gloves; Head wear; Hoslery; Jeans;
Lingerie; Neckwoar; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, brag, and
girdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
Slippers; Socks; Sweat pants; Sweat shirts; Sweaters:
Swimwear; T-shiris; Undergarments; Women's athletic
tops with built-in bras; CL 358: Retail department store
services; Retall store services featuring books, musice,
apparel, shoes, handbags, jowelry, food, beverages,
dining and kitchen utensils and Hnens, bakeware,
cookware, fumiture, bath and bedding linens,
gardening tools, candles, syowear, clocks, luggage,
paper goods, artwork, tovs, exercise equipment,
electronics, and appliances; Retail variety stores; O
41: Providing s website featuring blogs and non-
downloadable publications in the nature of articles in
the fields of nuirition, fiiness, sexuality, psychological
seli-improvement, personahity identification and
matching, personal relationships and dating,
spirituality, boroscopes and astrology, fashion, music,
and reviews and recommendations for books:
Conducting workshops and seminars in the Selds of
rtrition, filness, sexuality, psychological self
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and sstrology, fashion, music and reviews
and recormmendations for books; Personal fitness
training sexvices and consultancy; Ch 44 Consulting
services in the fields of health and nutrition; Providing
a website featuring information about health, wellness
and nutrition; CL 45 Personal lifestvle consulting
services; Personal lifestyle consulting services in the
nature of recommending books and music
consumers sceording o their Hiestyle and personality;
Computer dating services; Consulting in the fisld of
personal relationships; Matchumaking services; Personal
fifestyle consulting services in the felds of spirituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)
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Cls. 14, 16, 18, 28, 35, 41, 44, 45 (CL 14: Clocks;
Tewelry, Jewelry boxes; Jewelry cases; Jewelry
orgamzers, Watches; CL 162 Art pads; Ast paper;
Artists’ brushes; Artists' pencils; Artists’ pens; Arte and
crafl clay kits; Arls and craft paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping; Framed art prints; Gift bage; Gift boxes; Gift
wrapping paper; Gresting cards; Letter openers;
Magazines in the felds of nutrition, fitness, sexuality,
psychological self-mprovement, personality
wdentification and matching, personal relationships and
dating, spirituality, horoscopes and aswrology, fashion,
music, and reviews and recommendations for books:
Markers; Note cards; Paper napkins; Paper table Hnens;
Photograph albums; Printed invitations; Serapbook
albums; Series of non-fiction books in the felds of
nuirition, fitness, sexuality, psychological self
improvement, personality identification and maiching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, nyusic, and reviews
and recommendations for books; L 18: All-purpose
carrving bags; Backpacks; Briefcases; Business card
cases; Chuteh purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chains; Key cases; Key wallets;
Loather key cases; Leather koy chaing; Luggags;
Luggage tags; Umbrellas; Wallete; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

L 25 Beach footwear; Beachwear; Coats; Dresses;
Footwear; Gloves; Head wear; Hoslery; Jeans;
Lingerie; Neckwear; Pajarnas; Robes; Scarves
Shapewear, namely, body shapers, body suits, bras, and
girdies; Shirts; Shoes; Shorts; Slacks; Sleepwear,
Shppers; Socks; Swoat pants; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athietic
fops with built-in brag; CL 35: Retail department store
sorvices; Retail store services featuring books, music,
apparel, shoes, handbags, jewelry, food, beverages,
dining and kitchen ulensils and linens, bakeware,
coskware, furntture, bath and bedding linens,
gardening tools, candles, evewsar, clocks, lugpage,
paper goods, artwork, toys, exercise equipment,
electronics, and appliances; Retail variety storss; Ol
41: Providing a website featuring blogs and non-
downloadable publications in the nature of articles in
the fields of mutrition, fitness, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and sstrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and semivars in the ficlds of
nutrition, fitness, sexuality, psychological self
improvement, personality identification and matching,
personal relationships and dating, spirituslity,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal Stness
iraining services and consultancy; CL 44: Conenlting
services in the fields of health and nutrition; Providing
a webstie fegturing information shout health, wellness
and notrition; CL 45: Perconal Hiestyle consulting
services; Personal Hfestyle consulting services in the
nature of recommending books and music to
sonsumers acecrding to their festyle and personality;
Computer dating services; Consolting in the ficld of
personal relationships; Matchmaking services; Personal
lifestyle consulting services in the fields of spirituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)
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3732412 Cls. 14, 16, 18, 25, 35, 41, 44, 45 (CL 14: Clocks;
B3/376707 | Jewelry, Jewelry boxes; Jewelry cases; Jewelry
organizers; Watches; CL 16: Art pads; At paper;
Axtists' brushes; Artists’ pencils; Artisis’ pens; Arts and
crafl clay kits; Arts and craft paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping; Framed art prints; Gift bags; Gift boxes; Gif
wiapping paper; Greeting cards; Lelier openers;
hagazines in the flelds of nuirition, fitness, sexuality,
peychological self-improvement, personality
identification and matching, personal relationships and
dating, spirituality, hovoscopes and astrology, fashion,
music, and reviews and recommendations for hooks;
harkers; Note cards; Paper napkins; Paper table linens;
Photograph albums; Printed invitations; Scrapbook
albums; Series of non-fiction books in the Selds of
nutrition, fitness, sexuality, psvchological self
improvement, personality identification and matching,
personal relstionships and dating, spirituality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; CL 18 All-purpose
carrying bags; Backpacks; Brisfoases; Business card
cases; Chatch purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chains; Key cases; Key wallets;
Leather key cases; Loather key chains; Lugpags;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

{L 28: Beach footwear; Beachwear; Coats; Diresses;
Footwear; Gloves; Head wear; Hoslery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suite, bras, and
girdles; Bhirts; Shoes; Shorts; Slacks; Sleepwear;
Slippers; Socks; Sweat pants; Sweat shirts; Sweaters:
Swimwear; T-shirts; Undergarments; Women's athletic
tops with built-in bras; ClL 38: Retail department store
services; Retail store services featuring books, music,
apparel, shoes, handbags, jewelry, food, beverages,
dining and kitchen utensils and linens, bakeware,
cookware, furniture, bath and bedding linens,
gardening tools, candles, evewear, clocks, lnggage,
paper goods, artwork, toys, exercise equipment,
electronics, and applisnces; Retail variety stores; €L
41: Providing a website featuring blogs and non-
downloadable publications in the nature of articles in
the fields of nutrition, finess, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars in the Selds of
mwatrition, fitness, sexuality, psychological self-
improvement, personality identification and matching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashion, music and reviews
and recommendations {or books; Personal fitness
trabing services and consultancy; €1, 44: Consulting
services in the Helds of health and nutrition; Providing
a website featuring information about health, wellness
and nutrition; CL 45: Personal lifestyle consulting
services; Personal lifestvle consulting services in the
nature of recommending books and music to
consumers gecording to their Hfestvle and personality;
Computer dating services; Consulting in the field of
personal relationships; Matchmaking services; Personal |
tifestyle consulting services in the fields of spirituality,
personality identification and matching, horescopes
and astrology; Fashion consulting services)

TRADEMARK
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2712 Cls. 14, 16, 18, 25, 35, 41, 44, 45 (L 14 Clotks;
B5/3TGT2R | Jewelry; Jewelry boxes; Jewelry cases; Jewsalry
organizers; Watches; CL 16 Art pads; Art paper;
Artists’ brushes; Artists' pencils; Artists’ pens; Arts and
craft clay kits; Arts and evafl paint kits; Baby books;
Blank jowrnals; Calendars; Coloring books; Cosmetic
pencil sharpensrs; Crayons; Decorative paper bows for
wrapping; Framed art prings; Gift bags; Gift boxes; Gift
wrapping paper; Ureeting cards; Letter opensrs;
Magazines in the flelds of nuirition, fitness, sexuality,
psychologioal self-improvement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
mnsic, and reviews and recommendations for books;
Markers; Note cards; Paper napking; Paper table Hueuns;
Photograph albums; Printed fovitations; Scrapbook
albums; Series of non-fiction books in the felds of
nutrition, fitness, sexuality, psvehological self
improvement, personality identification and matching,
personal relationships and deting, spivituality,
horoseopss and astrology, fashion, music, and reviews
and recommendations for books; CL 18 All-purpose
carrying bags; Backpacks; Briefeases; Business cand
cases; Clateh purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chains; Key cases; Key wallets;
Leather key cages; Leather key chains; Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet hags;
CONTINUED BELOW.
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CONTINUED FROM ABOVE,

CL 25: Beach footwear; Beachwear; Coats; Dresses;
Footwear; Gloves; Head wear; Hostery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
girdles; Shivts; Shoes; Shorts; Slacks; Slespwear
SHppers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Womer's athletic
tops with butli-in bras; CL 38 Retail department store
services; Retail store services featring books, music,
apparel, shoes, handbags, jowelry, food, beverages,
dining and kitchen utonsils and linens, bakewsre,
cooloware, furniture, bath and bedding Haens,
gardening tools, candles, evewear, clocks, luggage,
paper goods, artwork, toys, exercise squipment,
electronics, and appliances; Retail variety stores; CL
41: Providing a websile foaturing blogs and non-
downloadable publications in the nature of articles in
the flelds of nuteition, fHness, sexuality, psychologicsl
self-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Condugting workshops and seminars in the fields of
aufrition, ftuess, sexuality, psychological selfs
improvement, personality identification and matching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashion, music and reviews
and recomumendations for books; Personal fitness
iraining services and consultancy; CL 44; Consulting
services in the fislds of health and nutrition; Providing
a website featuring information about health, wellness
and notrition; T 45: Personal lifestyle consulting
services; Personal Hfestyle consulting services in the
nature of recommending books and music to
consumers according to their lifestyle and personality;
Computer dating servicss; Consulting in the field of
personal relationships; Matchmaking services; Personal
Hifestyle consulting services in the fields of spirttuality,
personality identification and wmatching, horoscopss
and astrology; Fashdon consulting sevvices)

TRADEMARK
REEL: 004993 FRAME: 0297



3/22/12 Cls. 14, 16, 18, 25, 35, 41, 44, 45 {1 14: Clocks;
- 85/576738 | Jewelry; Jewelry boxes; Jewelry cases; Jewslry
| organizers; Watches; CL 160 Art pads; Art paper;
Artists’ brushes; Artists’ poncils; Artists’ pens; Arts and
craft clay kifs; Arts and orafl paint kits; Baby books;
Blagk journals; Calendars; Coloring books; Cosmetic
peneil sharpeners; Cravons; Drecorative paper bows for
wrapping; Framed art prints; Gift bags; Gift boxes; Gift
wrapping papen; Greeting cards; Letier openers;
Magarines in the fields of nutrition, fitness, sexuality,
psychological selfimprovement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
musio, and reviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper table linens;
Photograph albums; Printed invitations; Scrapbook
albums; Series of non-fiction books in the flelds of
nuirifion, fitness, sexuslity, psychologics! selfs
improvement, personality identification and matching,
personal relationships and dating, spiriteality,
horoscopes and astrology, fashion, musie, and reviews
and recommendations for books; CL 18 All-purpose
carrying bags; Backpacks; Briefeases; Business card
cases; Clutch purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Emitation leather key chains; Key cases; Key wallets;
Leather key cases; Leather key chains; Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

CL 38 Beach footwear; Beachwear; Coats; Dresses;
Footwear; Gloves; Head wear; Hoslery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Slespwear;
Slippers; Socks; Sweat pants; Sweat shirts; Sweators;
Swimrwear; T-shivts; Undergarments; Women's athistic
tops with buili~in bras; CL 38 Rotail department store
services; Retail store services featuring books, musie,
apparel, shoes, handbags, jewelry, food, beverages,
dining and kitchen utensils and Hoens, bakewars,
cookware, trndture, hath and bedding Hnens,
pardening tools, candles, evewear, clocks, lnggage,
paper goods, artwork, toys, exercise squipment,
electronics, and appliances; Retail variety stoves; €L
41: Providing a website fosturing bogs and non-
downloadable publications in the nature of articles in
the fields of nutrition, Siness, sexuality, psychological
selfimprovement, personatity identification and
maiching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, musie,
and reviews and recommendations for books;
Conducting workshops and sewinars in the felds of
nutrition, finess, sexwality, peychelogical self
improvement, personality identification and matching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal finess
fratning services and consultaney; CL 44: Consulting
sevvices in the fields of health and nutvition; Providing
a webstle foaturing fnformation about health, wellness
and mutrition; CL 45 Personal lifestyle consulting
services; Personal lifostyle consulting services in the
nature of recommending books and music o
consumers according to thelr Hfestyle and personality;
Computer dating services; Consulting in the field of
personal relationships; Matchmaking services; Personal
Hiestvie consulting services in the fields of spirituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)
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Cla. 14, 16, 18, 25, 35, 41, 44, 45 (CL 14: Clocksy
Jewelry; Jewelry boxes; Jowelry cases; Jewelry
organizers; Watches; CL 16 Art pads; Ast paper;
Artists’ brushes; Artists’ penoils; Artists’ pens; Arts and
craft clay kits; Arts and craft paint kits; Raby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping; Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Greeting cards; Letter openers;
Magazines in the flelds of nuirition, Stness, sexuality,
psychological self-improvement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
musio, and reviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper {able linens;
Photograph albums; Printed invitations; Scrapbook
albums; Sertes of non-fiction books in the fields of
nufrition, fitness, sexuality, pavehological self
improvement, personality identification and matching,
personal relationships and dating, spiritsality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; CL 18: Allpurpose
carrying bags; Backpacks; Bricfoasee; Business card
cases; Cluateh purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather kev chaing; Key cases; Key wallets;
Leather key cases; Leather key chaing; Luggags;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

L 25: Beach footwear; Beachwear; Coats; Dresses:
Footwear; Gloves; Head wear; Hostery; Jeans;
Lingenie; Neckwear; Pajamas; Robes; Scarves; ;
Shapewear, namely, body shapers, body suits, bras, and |
girdles; Shirts; Shoes; Shorts; Slacks; Slespwear;
Slippers; Socks; Sweat pants; Sweat shirts; Swoaters;
Swirnwear; T-shirts; Undergarments; Women's athletic
tops with built-in bras; CL 35: Retad] deparbment store
sevvices; Retail store services featuring books, musie,
apparel, shoes, handbags, Jewelry, food, beverages,
dining and kitchen utensils and linens, bakeware,
cookware, furniture, bath and bedding linens,
gardening tools, candles, evewear, clocks, luggage,
paper goods, artwork, toys, exercise eguipment,
electronics, and appliances; Retail variety stores; CL
41: Providing & website featuring blogs and non-
downloadable publications in the nature of articles in
the felds of nutrition, fitness, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars in the fields of
nutrition, fitness, sexuality, psycholopical self-
improvement, persenality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
{raining services and consultancy; CL 44: Consulting
serviees in the fields of health and nuirition; Providing
a website featuring information shout health, wellness
and mutrition; CL 45: Personal lifestyle consulting
sevvices; Personal lfestyle consulting services in the
nature of recommending books and music to
consumers according to their lifestyle and personality;
Computer dating services; Consulting in the field of
personal relationships; Matchmaldng services; Personal
lifestyle consulting services in the fields of spirituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)
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342312 Cls. 14, 16, 18, 25, 35, 41, 44, 45 {CL 14: Clocks;
RH/STTRIY | Jewelry; Jowelry boxes; Jewelry cases; fewelry
organizers; Watches; CL 160 At pads; Axt paper;
Axtists' brushes; Artists’ pencils; Artists’ pens; Arts and
craft clay kits; Arts and ovaft paint kits; Baby books;
Hlank journaly; Calendars; Coloring books; Cosmetic
pencit sharpeners; Cravons; Decorative paper bows for
wrapping: Framed art printe; Gift bags; Gift boxes; Gift
wrapping paper; Oreeting cards; Letter openers;
Magazines in the fields of nutrition, fitness, sexuality,
psychologicsl self-improvement, personality
wdentification and matching, personal relationships and
dating, spirttuality, horoscopes and astrology, fashion,
musie, and reviews and recommendations for books;
Markers; Note cards; Paper napking; Paper table lnens;
Photograph albums; Printed invitations; Scrapbook
alboms; Serigs of non-fiction books in the Selds of
nufrition, fitness, sexuality, psvchological self-
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopss and astrology, fashion, music, and reviews
and recommendations for books; CL 18 Allpurposs
carrying bags; Backpacks; Briefeases; Business card
cases; Cluteh purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handhags;
Imitation leather key chalng; Key cases; Koy wallets;
Leather key cases; Leather key chaing; Luggage;
Loggage tags: Umbreliag; Wallets; Wristlet bags;
CONTINUED RELOW:
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CONTINUED FROM ABOVE:

CL 2§: Beach footwear; Beachwear; Coats; Diresses;
Footwear; Gloves; Head wear; Hostery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namsly, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Slespwear;
Shippers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athletic
tops with built-in bragy CL 38: Retadl department store
services; Retail store services featuring books, music,
apparel, shoes, handbags, jewelry, food, beverages,
dining and kitchen viensils and Hnens, bakeware,
cookware, furniture, bath and bedding linens,
gardening tools, candles, evewear, clocks, luggage,
paper goods, artwork, toys, exercise equipment,
slectronies, and appliances; Retall variety stores; CL
41: Providing a website featoring blogs and non-
downloadable publications in the pature of articles in
the fields of mutrition, fiiness, sexuality, psvchological
self-improvement, personality identification and
matching, porsonal relationships and dating,
spirituality, hovoscopes and astrology, fashion, musie,
and reviews and recorumendations for books;
Conducting workshops and seminars in the felds of
nutrition, fitness, sexuality, psychological self-
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
fraining services and consuliancy; €L 44: Consulting
services in the Helds of health and mutrition; Providing
a wobsite featuring information about health, wellness
and nutrition; CL 4% Personal lifestyle consulting
services; Personal lfestyle consuliing services in the
nature of recommending books and music to
consumens according to their Hfestyle and personality;
Computer dating sevvices; Consuliing in the field of
personal relationships; Matchmaking services; Personal
lifestyle consuliing services in the Selds of spirituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)

TRADEMARK
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3/23/12
85/577827

Cls. 14, 16, 18, 25, 35, 41, 44, 45 {CL 14: Clocks;
Jewelry; Jewelry boxes; Yowelry cases; Jewelry
organizers; Watches; CL 16: Art pads; Art paper;
Artists’ brushes; Artists’ pencils; Artists’ pens; Arts and
craft clay kits; Arts and craft paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Precorative paper bows for
wrapping: Framed art prints; Gift bags; Gift boxes; Gift |
wrapping paper; Greeting cards; Letter openers; |
Magazines in the Selds of nuirition, fitness, sexuality,
prychological ssif-improvement, personality
identification and matching, personal relationships and
dating, spivituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper table linens;
Photograph albums; Printed invitations; Scrapbook
albums; Series of non-fiction books in the fields of
mutrition, finess, sexuality, psychologival self-
improvement, personality identification and matching,
personal refationships and dating, spiriteality,
horoscopes and astrology, fashion, musie, and reviews
and recommendations for books; CL 18: All-purpose
carrving bags; Backpacks; Briefeases; Business card
cases; Cluteh purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chains; Key cases; Key wallets;
Leather key cases; Leather key chains; Luggage;
Luggage tags; Umbrellag; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE;

CL 28 Beach footwear; Beachwear; Coats; Dresses;
Footwear; Gloves; Hoad wear; Hostery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
grrdies; Shirts; Shoes; Shorts; Stacks; Sleepwear;
Slippers; Socks; Sweat pants; Sweat shivts; Sweaters;
Swinvwear; T-shirts; Undergarments; Women's athletic
tops with buili-in bras; CL 38: Retail department store
services; Retall store services featuring books, musig,
apparel, shoes, handbags, jewelry, food, beverages,
dining and kitchen utensils and linens, bakeware,
cookware, famiture, bath and bedding linens, ‘
gardening tools, candles, evewsar, clocks, luggage,
paper goods, artwork, lovs, exercise equipment,
electronics, and appHances; Retail varisty stores; CL
41: Providing a website featuring blogs and non-
downipadable publications in the nature of articles in
the fields of nutrition, fitvess, sexuality, peychological
seif-improvement, personality identification and
matching, personal relationships and dating,
spivituality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars In the fields of
nuiritton, fiiness, sexuality, psychological self-
mnprovement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, masic and reviews
and recommendations for books; Personal fitness
fraining services and consultancy; CL 44: Consulting
services in the fields of health and nutrition; Providing
a websile featiring information about health, wellness
and nudrition; CL 48; Personal lifestyle consulting
services; Personal lfestvle consulting services in the
nature of recommending books and music to
consumers according to their lfestvie and personality;
Contputer dating services; Consulting in the field of
personal relationships; Matchmaking services; Personal
tifestyle consulting services in the Selds of spivituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)

TRADEMARK
REEL: 004993 FRAME: 0305




32312 Cls. 14, 16, 18, 25, 35, 41, 44, 45 (CL 14: Clocks;
§5/577834 | Jewelry; Jowelry boxes: Jewslry cases; Jewelry
organizers; Watches; O 160 Art pads; Art paper;
Artists’ brushes; Artists’ poneils; Artists’ pens; Arts and
orafl clay kits; Arts and crafl paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetie
pencil sharpeners; Cravons; Decorative paper bows for
wrapping: Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Greeting cards; Letter openers;
Magarines in the fields of nuirition, fitness, sexuality,
psychological selfimprovement, personality
wlentification and matching, personal relationships and
dating, spirttuality, horoscopes and astrology, fashion,
music, and reviews and recormamendations for books:
Markers; Note cards; Paper napkins; Paper {able linens;
Photograph albums; Printed invitations; Scrapbook
albums; Series of non-fiction books in the felds of
nuirition, Htuess, sexuality, psychologica! self
improvement, personality identification and matching,
personal relationships and dating, spiritnality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; CL 18 Allpurpose
carrying bags; Backpacks; Briefeases; Business card
cases; Clutch purses; Collars for pets; Cosmaetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Emitation leather key chains; Key cases; Key wallets;
Leather keoy cases; Leather key chains; Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

CL 25: Beach footwear; Beachwear; Coats; Dresses;
Footwear; Gloves; Head wear; Hoslery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
givdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
Slippers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athlstic
tops with built-in bray; CL 38 Retall department store
services; Retadl store services featuring books, musie,
appavel, shoes, handbags, jowelry, food, beverages,
dining and kitchen wtensils and Hnens, bakewars,
cookware, funiture, bath and bedding linens,
gardening tools, candles, eyewsar, clocks, lnggags,
paper goods, artwork, tovs, exercise squipment,
electronics, and appliances; Retail variety stores; CL
41: Providing a website foatieing blogs and non-
downloadable publications in the natwe of articles in
the fields of nutrition, fitness, sexuality, psvchological
selfimprovement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, musie,
and reviews and recommendations for books;
Condueting workshops and seminars in the fields of
nuirition, fitness, sexuality, peychological self
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
fraining services and consuliancy; CL 44: Consulting
services in the figlds of health and nutvition; Providing
a website foaturing fnformation about health, wellness
and nutrition; CL 48: Personal lifestyle consulting
services; Personal lfostyle consulting services in the
nature of recommending books aud mausic fo

Computer dating services; Consulting in the field of
personal relationships; Matchmaking services; Personal
lifestyle consulting services in the fields of spivituality,
personality identification and matching, horoscopes
and astrology; Fashion consuliing services)
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3723412
B5/577843

Cls, 14, 16, 18,25, 35, 41, 44, 45 {CL 14: Clocks;
Jewelry; Jewslry boxes; Jewelry cases; Jewelry
organizers; Watches; CL 161 Art pads; At paper;
Axtists’ brushes; Artists’ pencils; Anisis’ pens; Arts and
craft clay kits; Arts and crafl paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping; Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Greeting cards; Letier openers;
Magazines in the felds of nuirition, HStness, sexuality,
paychological selfimprovement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
musie, and reviews and recommendations for books;
Markers; Note cards; Paper napking; Paper table linens;
Photograph albums; Printed {nvitations; Scrapbock
atbums; Series of non-fiction books in the fields of
nutrition, fitness, sexuality, psychological selfl
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; CL 18: All-purpose
carrying bags; Backpacks; Briefoases; Business card
cases; Chatch purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chains; Kev cases; Key wallets;
Leather key cases; Leather key chaing; Luggage;
Luggage tags; Umbrelias; Walleis; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

L 25: Beach footwear; Beachwear; Coats; Dresses;
Footwear; Gloves; Head wear; Hosiery; Jeans;
Lingerie; Neckwear; Pajamas; Robes; Scarves;
Shapewesr, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
Slippers; Socks; Sweat pants; Sweat shirts; Swesters;
Switnwear; T-shirts; Undergarments; Women's athletic
tops with built-in bras; CL 35 Retail depariment store
services; Retail store sorvices featuring books, musie,
apparel, shoes, handbags, jewelry, food, beverages,
dining and kitchen utensils and linens, hakeware,
cookware, furniture, bath and bedding Hnens,
gardening toels, candles, syewsar, clocks, Inggage,
paper goods, artwork, toys, exercise equipment,
glectronics, and appliances; Retail variety stores; CL
41: Providing a webstie featuring blogs and non-
downloadable poblications in the nature of articles in
the fields of mutrition, fitness, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spivituality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars in the fields of
nuirition, fitness, sexuality, peyehological seift
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
fraining services and consullancy; CL 44: Consulting
services in the fields of health and nutrition; Providing
a website featuring information about health, wellness
and nutritiony; T 45: Personal lifestyle consulting
services; Personal Hfestyle consulting sevvices in the
nature of reconumending books and music to
consumers according to thelr lifestyle and personality;
Computer dating services; Consulting in the field of
personal relationships; Matchmaking services; Personal
lifestyle consulting services in the fields of spirituality,
personality identification and matching, horoscopes
and astrology; Fashion consulting services)
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15-81 32312 Cls. 14, 16, 1§, 25, 35, 41, 44, 48 (L 14: Clockss
B3/377836 | Jewelry Jowelry boxes; Jewelry cases; Jewehy
organizers; Watches; CL 16 At pads; Art paper;
Artists’ brushes; Artists’ pencils; Artists’ pens; Arts and
craft clay kits; Arts and crafl paint kits; Baby books;
Blank jowmals; Calendars; Coloring books; Cosmetic
penci! sharpeners; Crayons; Decorative paper bows for
wrapping: Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Ureeting cards; Letter openers;
Magazines in the felds of nutrition, fituses, sexuality,
psychological seif-dmprovement, personality
identification and matehing, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
muste, and roviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper table lineng;
Photograph albums; Printed invitations; Scrapbook
atbums; Series of non-fiction books in the ficlds of
nuirition, fifness, sexuality, psvchological selft
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; CL 18 Allpwrpose
carryving bags; Backpacks; Briefcases; Business card
cases; Clofch purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
Imitation leather key chaing; Koy cases; Key wallets;
Leather key cases; Leather key chaing; Luggage;
Laggage tags; Unbrellae; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

L I8 Beach footwear; Beachwear; Coats; Diresses;
Footwear; (loves; Head wear; Hostery; Yeans;
Lingerie; Neckwesr; Pajamas; Robes; Scarves;
Shapewear, namely, body shapers, body suits, bras, and
givdles; Shirts; Shoes; Shorts; Slacks: Sleepwear;
Slippers; Socks; Sweat pants; Sweat shirts; Swoaters;
Swimwear; T-shirts; Undergarments; Women's athletic
tops with built-in brag; CL 35 Retail depactment store
services; Retail store services featuring books, music,
apparel, shoes, handbags, jewelry, food, beveragss,
dining and kitchen viensils and linens, bakeware,
cookware, furniture, bath and bedding linens,
gardening tools, candles, eyowear, clocks, luggage,
paper goods, artwork, toys, exercise equipment,
electronics, and applances; Retail variety stores; €L
41: Providing a website featuring blogs and non-
downloadable publications in the pature of articles in
the fields of nutrition, fitness, sexuality, psychological
selfimprovement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, musie,
and reviews and recornmendations for books;
Conducting workshops and serninars in the ficlds of
nutrition, fitness, sexvality, peychological self-
improvement, persopality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
training services and consultancy; CL 44: Consulting
services in the fields of health and murition; Providing
a website featuring information about health, wellnsss
and nutrition; €k 48: Personal lifestyle consulting
services; Persoual lifestyle consulting services in the
nature of recommending books and music to
consumers according to their lifestyle and personality;
Computer dating services; Consuliing in the field of
persenal relationships; Matchmaking services; Personal
iifestyle consuliing services in the fields of spirituality,
personalily identification and matching, horoscopes

and astrology; Fashion consuliing services)
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32312 Cls. 14, 16, 18, 25, 35, 41, 44, 45 (CL 14: Clocks;
RYFTTE60 | Jewelry; Jewelry boxes; Jowelry cases; Jewslry
organizers; Watches; CL 16: Ast pads; Art paper;
Artists' brushes; Artists’ pencils; Avtists’ pens; Arts and
crafl clay kits; Arts and orafl paint kits; Baby books;
Blank journals; Calendars; Coloving books; Cosmetic
pencil sharpeners; Cravons; Decorative paper bows for
wrapping; Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Ureeting cards; Letter openers;
Magazines in the felds of nutrition, fitness, sexuality,
psychologieal self-improvement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
pruste, and reviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper table Hoens;
Photograph albums; Printed invitations; Scrapbook
atbums; Series of non-fiction books in the Selds of
rufrition, fitness, sexuvality, psychological self
improvernent, personality identification and matching,
personal relationships and dating, spivitaality,
horoscopes and astrology, fashion, music, and reviews
and recormmnendations for books; €L 18 All-purpose
carrying bags; Backpacks; Brisfeases; Business card
cases; Cluteh purses; Collars for pets; Cosmetic bags
sold emnpty; Dog clothing; Dog leashes; Handbags;
Imitation leather koy chains; Key cases; Key wallsts;
Leather key cases; Leather koy chains; Luggags;
Luggage tags; Umbrellas; Wallets; Wristlet bags;
CONTINUED BELOW:
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CONTINUED FROM ABOVE:

CL IS Beach footwear; Beachwear; Coats; Dresses;
Footwear; Gloves; Head wear; Hostery: Jeans;
Lingenie; Neckwear; Pajamas; Robes: Scarves; 3
Shapewear, namely, body shapers, body suits, bras, and |
givdies; Shirts; Shoes; Shorts; Slacks; Sleepwear,
Shippers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirts; Undergarments; Women's athletic
tops with buili-in bras; CL 38: Retail department store
services; Retail store services featiring books, musie,
apparel, shoes, handbags, jewelry, food, beverages,
dining and kitchen ntonsils and Hnens, bakeware,
cookware, fumiture, bath and bedding linens,

paper goods, artwork, tovs, exercise equipment,
electronics, and applances; Retall variety stores; CL
41: Providing # website featuring blogs and non-
downloadable publications in the natore of articles in
the fields of nufrition, fitness, sexvality, psychological
selfcimprovement, personality identification and
wmatching, personal relationships and dating,

spirituality, horoscopes and astrology, fashion, music,
and reviews and recommendations for books;
Conducting workshops and seminars in the fields of
nutrition, filness, sexuality, paychological selfs
fmprovement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviews
and recommendations for books; Personal fitness
training services and consultaney; CL 44: Consuliing
services in the Selds of health and mutrition; Providing
a website featiring information about health, wellness
and nudrition: CL 45: Personal lifestvie consuliing
services; Personal litestyle consulting services in the
nature of recommending books and nusic to

consumers according to their lifestvie and personality;
Computer dating services; Consulting in the field of
persenal relationships; Matchmaking services; Personal
tifestyle consudiing services in the fields of spivituality,
personality identification and matching, horoscopes
and astrology; Fashion consuliing services)
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Archebooks

1271311
83/494201

Cls, 16, 41, 45 (CL 16 Magaeines in the field of
recommending books to consumers according to their
litestyle and personality; Ch 41 Conducting
workshops and seminars s the field of recommending
books to conswmers secording to their lifestvle and
personality; Providing a website featuring bogs and
son-downloadable publications in the nature of articles
in the Held of recommending books to consumers
according to their lifestyle and personality; CL 48
Personal lifestyle consulting services in the nature of
recommending books to consumers according to their
Hifestvle and personality)

115-68

Archechild

12/720/11
85/500285

Cls. 4, 14, 25, 35, 41, 45 (€L 4: Candle-making kits;
Candles; Fire lighters; Patio torches; CL 16 Magazines
in the feld of nutrition, ftness, sexuality,
psychological selfiimprovement, personality
identification and matehdng, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and book recommendations and reviews; Series
of non-fiction books in the feld of nuirition, Gtusss,
sexuality, psychological selfimprovement, personality
identification and matching, personal relationships and
dating, spirifuality, horoscopes and astrology, fashion,
music, and book recommendations and reviews; OL 28:
Beach footwear; Beachwear; Coats; Dresses; Footwenr
Gloves; Head wear; Hostery; Jeans; Lingeris;
Neckwear; Pajamas; Robes; Scarves; Shapewear,
namely, body shapers, body suits, bras, and girdles;
Shirts; Shoes; Shorts; Slacks; Slespwear; Slippers;
Socks; Sweat pants; Sweat shirts; Sweaters; Swimwear;
T-shirts; Underganmuents; Women's athletic tops with
buili-in bras; CL 38: Retail department store services;
Retail store services featuring books, music, apparel,
shoes, handbags, jewelry, food, beverages, dining and
kitchen uteusils and linens, bakeware, cookware,
furniture, bath and bedding Hoens, gardening tools,
candles, eyowear, clocks, lugpage, paper goods,
arbwork, toys, exercise equipment, electronies, and
appliances; Retail variety stores; CL 41: Conducting
workshops and seminars in the fields of mutrition,
fitness, sexuality, psychological selfdimprovement,
personality identification and matching, personal
relationships and dating, spirituality, horoscopes and
astrology, fashion, music and book recommendations
and reviews; Providing a website featuring blogs and
non-downloadahle
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CONTINUED FROM ABOVE:

publications in the nature of articles in the field(s) of
mutrition, fifness, sexuality, psvehologieal self
improvement, personality identification and matching,
persenal relationships and dating, spirituality,
horoscopes and astrology, fashion, musie, and book
recommendations and reviews; CL 48; Personal
lifestyle consulting services)

w7

vrrss
A
e
[ ]

Archediet (TS Cls. 5, 16,28, 239,30, 32, 41, 44

85489765 | (CL & Herbal supplements; Meal replacement bars;
Nutritional shakes for use as a meal substitute;
Nutritional supplements; Ol 18 Magazines in the field
of nutrition and fitness; Series of non-fiction books in
the field of nutrition and fitness; CL 28 Manually-
operated exercize squipment, namely, equipment for
exercise of the abdomen, thighs, calves, battocks, back,
chest, shoulders, arms, forearms, neck, and facial
museles; Mamually-operated exercise equipment; CL
2% Daivy-based beverages; Fruit chips; Milk proteins;
Nat and seed-based snack bars; Potato chips; Processed
fruit- and nut-based food bars; Protein based, nutrient-
dense snack bars; Protein based, nutrient-dense snack
foods; Refrigerated food package combinations
consisting primarily of mest, cheese or processed
vegetables for purposes of cresting a sandwich; Salads
except macarons, rice, and pasta salad; Snack dips;
Snack mix consisting of primartly of processed wuts,
seeds, dried fruit and also including chocolate; Soy
chips; Soy protein for use as 8 food additive; Soy-based
food bars; Vegetable chips; Yoguwrt drinks; Yogurts;
Frozen or packaged meals consisting primaxily of meat,
fish, poultry or vegetables; CL 38: Coffee; lve cream
drinks; Shakes; Tea; T 32; Fruit drinks and Sodt
fulces; Dofl drinks, namely, non-carbonated soft drinks;
CL 41 Conducting workshops and seminars in the
fields of nutrition and fitness; Personal fitness training
services and consultancy; Providing 2 website featuring
blogs and non-downloadable publications in the nature
of articles in the feld{s) of nutrition and Stness; CL 44;
Consulting services in the Helds of health and nutrition;
Providing a website foaturing information about health,
wellness and nutrition)
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115-54

Archemate

Cls. 16, 41, 45 (CL, 16 Magazipes in the feld of
sexuality, psychological self-tmprovement, personality
identification and matching, personal relationships and
dating; Series of non-fiction books in the feld of

- sexuality, psychological selfimprovement, personality

identification and ratching, personal relationships and
dating; CL 41: Conducting workshops and seminars in
the flelds of sexuality, psyehological selfdmprovement,
persouality identification and matching, personal
relationships and dating; Providing & website featuring
blogs and non-downloadable publications in the nature
of articies in the feld{s} of sexuvality, pyychological
self-improvement, personality identification and
matching, personal relationships and dating: CL 4%;
Compuier dating sevvices; Consulting in the feld of
personal relationships; Matchmaking services)

Archescope

127741
§3/489475

Cls, 16, 41, 45 (CL 16 Magazines in the fields of
spirituality, personality identification and matching,
horoscopes and astrology; Series of non-fiction books
in the Selds of spirituality, personality identification
and matching, horoscopes and astrology; CL 4%
Conducting workshops and seminars in the fields of
spirituality, personality identification and matching,
hovoscopes and astrology; Providing a website
teaturing blogs and non-downloadable publications in
the nature of articles in the felds of spirttuality,
personality identification and matching, horoscopes
and astrology; CL 48: Personal consulting services in
the fields of spirituality, personality identification and
matching, horoscopes and astrology}
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115-84 | Archestar P20 Cls. 4, 16, 23, 35, 41, 45 {CL 4: Candle-making kits;
EVIBETY | Candles; Five lghters; Patio torches; CL 1§ Magazines
in the feld of nutrition, fitness, sexaality,
peychological selfuimprovemenyd, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and book recommendations and reviews; Series
of non~fiction books in the field of nutrition, Stoess,
sexuality, psychological selfdmprovement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and book recommendations and reviews; CF 28
Beach footwear; Beachwear; Coats; Dresses; Footwear;
Gloves; Head wear; Hostery; Jeans; Lingerie;
Neckwear; Pajamas; Robes; Scarves; Shapewear,
namely, body shapers, body suits, bras, and girdles;
Shirts; Shoes; Shorts: Slacks; Slespwear; Slippers;
Socks; Sweat pants; Sweat shirts; Sweaters; Swimwear;
T-shirts; Undergarments; Women's athietic tops with
built-in bras; €1 38: Retall department store services;
Retail store services featuring books, music, apparel,
shoes, handbags, jowelry, food, beverages, dining and
kitchen utensils and linens, bakeware, cockwars,
furniture, bath and bedding lnens, gardening tools,
candles, eyewear, clocks, luggage, paper goods,
artwork, tovs, exercise equipmnent, electronics, and
appliances; Retail variety stores; CL 41 Conducting
workshops and seminars in the Selds of nutrition,
fitness, sexuality, peychological self-improvement,
personality identification and matching, personal
relationships and dating, spivituality, horoscopes and
astrology, fashion, music and book recommendations
and reviews; Providing a website featuring blogs and
non-downloadable publications in the nature of articles
in the Held(s} of nutrition, ftuess, sexuality,
psychological selfimprovement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and book recommendations and reviews; CL 48:
Personal lifestyle consuliing services)
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115.56

Archestvie

Cls. 18, 25, 41, 45 {CL 18 Magazines in the field of
fashion; Sertes of non-fiction books in the fleld of
fashiong L 28 Beach footwear; Beachwear; Coats;
Diresses; Footwear, Gloves; Head wear; Hostery, Jeans;
Lingerie; Neckwoar; Pajamas; Robes; Scarves;
Shapowear, namely, body shapers, body suits, bras, and
girdles; Shirts; Shoes; Shorts; Slacks; Sleepwear;
Slippers; Socks; Sweat pants; Sweat shirts; Sweaters;
Swimwear; T-shirty; Undergarments; Women's athlstic
tops with built-in bras; CL 41 Conducting workshops
and serninars in the feld of fashion; Providing a
website featuring blogs and non-downloadable
publications in the nature of articles in the Seld(s) of
fashion; CL 4%: Fashion consuliing services)

11560

Archetrade

IVETA B
B5/489281

CL 35 (Providing » website featuring an on-line trading
markeiplace for trading and exchanging sppavel,
footwear, books, and other general merchandise with
other member users)

Archehunes

Cla. 16, 35, 41, 45 (CL 16: Magazines in the field of
recononending music to consumers according to their
lifestvie and personality; Serles of non-fiction books in
the field of recomamending music to consumers
according fo their lifestyle and personality; CL 3%: On-
hine retail store services featuring downloadable pre-
recorded music and video; CL 41 Conducting
workshops and seminars in the feld of recommending
music o conswmers according to thelr lifestyle and
personality; Providing a website featuring blogs and
non-downloadable publications in the nature of articles
i the field of recommending music to consumers
according to their lfestyle and personality; O 48:
Personal lifestyle consulting services in the nature of
recommending music to consumers according (o their
Hfestyle and personality)

1154

Archetypes

2810
TTA30128

L 4 {candles)
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CL 8 (manicure sets)

113-6 | Archetypes 2I8/10 Ci @ {decorative magnets)
/930144

115-7 | Archetypes 2810 CL 14 (ewelry)
TA30150

158 | Archetypes 2IRT0 CL 16 {blank journals)

777930169

A0
TIA30181

CL 18 {all-purpose carrying bags; imitation leather Yoy
chaing; leather key chains)
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115-10 | Acchetypes ZRAG 1 21 {beverage glassware}
TEOI22

115-11 | Archetypes IR0 CL 22 (multi-purpose cloth bagsy
TEQI02S

115-12 | Archetypes 2810 CL 24 {kitchen towels)
TE930222

1158-13 | Archetypes 2IRAG CL 26 {decorative ribbons)
FEA30487

11514 | Archetypes 2/8/10 {1 27 {door mats)
TTAR305G8

P15-13 | Archetypes 2/8/18 CL 28 {card games)

T7R3053
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23 Archetype L /8412 1 28 {Action figores and sccessories therefor; Raby

Dolle BI/TI1362 | vultiple activity toys; Balls for sports; Bath tovs;
Battery operated action {oys; Bendable tovs; Board
garnes; Bubble making wand and solution sets; Card
games; Children's multiple activity toys; Christmas
stockings; Christmas tree ornaments and decorations;
Chrisimas iree skivts; Crib toys; Dolls and accessories
theretor; Electronic learning toys; Mechanical toys; Pet
toys; Puzrles; Ride-on toys and accessories therefor;
Stutfed and plogh tovs; Tov animals and aceessories
therefor; Toy bakeware and cookware; Toy building
blocks; Toy figures)

Archetype.Me 1247711 Cls. 4,8, 8, 14, 16, 1§, 21, 22, 24, 26, 27, 28, 35, 41, 48
837489233 | (L 4: Candle-making kits; Candles; Fire Hghters;
Patio torches; CL 8: Dvsposable razors; Disposable
tableware, namely, kndves, forks and spoons; Byelash
curlers; Fiveplace tool sets sold as a wnit; Gardendng
tools, namely, trowels, shears, and manually operated
pruners; Manicure sets; Scissors; Tableware, namely,
knives, forks and spoons; Eleetric hand-held hair
styling irons; CL #: Decorative magoets; Eveglass
chains and cords; Hyewear; Evewsar cases; CL 14
Clocks; Jewelry; Jowelry Boxes; Jewelry cases; Jewelry
orgenizers; Watches; CL 18 Ast pads; Art paper;
Artists’ brushes; Artists pencils; Artists' pens; Arts and
craft clay kits; Avts and oraft paint kite; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
penci sharpenars; Cravons; Decorative paper bows for
wrapping; Framed art prints; Gift bags; Gift boxes; Gift
wrapping paper; Gresting cards; Letter openers;
Magazines in the field of nutrition, fitness, sexuality,
psychological seifimprovement, personality
identification and watching, personal relationships and
dating, spirituatity, horoscopes and astrology, fashion,
musie, and reviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper table Huens;
Photograph albwms; Printed invitations; Scrapbook
albures: Series of non-fetion books in the feld of
autrition, Htoess, sexuality, psychological self
improvement, personality identification and matching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashion, music, and reviews
and recommendations for books; CONTINUED
BELOW

TRADEMARK
REEL: 004993 FRAME: 0321




Archetype Me

Archetype Me

L 18: All-purpose carrying bags; Backpacks;
Bricfoases; Business card cases; Chuch purses; Collars
for pets; Cosmetic bags sold empty; Dog clothing; Dog
teashes; Handbags: Imitation leather key chains; Key
cases; Key wallets; Leather key cases; Leather key
chains; Luggage; Luggage tags; Umbrellas; Wallets:
Wristlet bags}

. 21: Bakeware; Baskets of wicker; Bath brushes;
Bath sponges; Beverage glassware; Rird feeders; Bird
houses; Bowls; Bread boxes; Brooms; Candle holders;
Candle snnffers; Candlesticks; Carafes; Coramic
figurines; Cleaning sponges; Coasters, not of paper and
other than table Hoen; Containers for household use;
Cosmetic brushes; Decaniers; Decorative plates;
Dinnerware; DHspensers for facial tissues; Dispensers
for liquid soap; Dispensers for paper towels;
D¥szposable dinnerware, namely, plates and
servingware; Dust pans; Facial sponges for applving
make-up; Feather dusters; Flower baskets; Flower pots;
Gardening gloves; Glass jars; Hair brushes; Hair
combs; Laundry baskets; Napkin rings; Ovenware; Pet
brushes; Pot foeding dishes; Pet freat jars; Picnic
baskets sold smply; Plastic water bottles sold empty;
Salt and pepper wills; Salt and pepper shakers;
Servingware for serving food and drinks; Stained glass;
Vases; CL 23 Laundry bags; Multi-purpose cloth bagg;
Shoe bags for storage; CL 24: Bath gloves; Bath linen;
Bath towels; Beach towels; Bed blankets; Bed linen;
Bed pads; Bed spreads; Bed throws; Comforters
Coverlets; Curtains; Handkerchiefs; Kitchen linens;
Kitchen towels; Shower coriain liners; Shower
curtaing; Table linen; Table pads; Textile wall
hangings; Vinyl place mats; CL 26: Artificial flower
arrangements in containers; Avtificial fruit; Artificial
plants; Artificial topiaries; Artificial wreaths; Bows for
wrapping; Decorative ribbons); CL 27: Avea rugs; Bath
mats; Door mats; Non-textile wall hangings; Pet
feeding mats; Wallcoverings; €L 28: Action figures
and accessories therefor; Bathinb toys; Battery
operated action toys; Bendable toys; Board games;
Bubble making wand and solution sets; Card games;
Children's multiple activity toys; Chuistmas stockings;
Christmas tree omaments and decorations; Christuas
tree skirts; Crib toys; Dolls and aceessories therefor;
Electronic lsaming toys; Mechanical toys; Pet toys;
Puzzles; Stuffed and plush tovs; Tov animals and
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CONTINUED FROM ABOVE:

accessories thevefor; Toy bakeware snd cookware; Toy
huilding blocks; €1 38: Retail store services featuring
books, music, handbags, jewelry, food, beverages,
dining and kitchen utensils and Hueuns, bakeware,
cookware, fuminwe, bath and bedding Hnens,
gardening tools, candles, eyewear, clocks, luggage,
paper goods, artwork, toys, exercise equipment,
clectronies, and appliances; none of the aforementioned
goods being related to architecture and design; CL 41
Conducting workshops and semdnars in the felds of
nutrition, fitness, sexuality, psychological self-
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and reviows
and recommendations for books; Providing a website
featuring blogs and non-downloadable publications in
the nature of articles in the Beld(s) of nutrition, fitness,
sexualily, psychological self-improvement, personality
wlentification and matching, persoval relationships and
dating, spurituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
CL 48: Personal lifestyle consulting eervices)
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Archetypeme

Cls. 4, 8, 9, 14, 16, 18, 21, 22, 24, 28, 27, 28, 35, 41,
44, 45 {CL 4: Candle making kits; Candles; Fire
tighters, Patio torches; CL 8: Disposal razors;
Disposable tableware, namely, knives, forks and
spoons; Evelash curlers; Fireplace tool sets sold as &
unit; Gardening tools, namely, trowels, shears, and
manuatiy-oporated pruners; Mandcure sets; Scissors;
Tablewsre, namely, knives, forks and spoons; Blectric
hand-held hair styling frons; CL 9 Decorative
magnets; Eveglass chaing and cords; Byswear;
Evewear cases; UL 14: Clocks; Jewelry; Jewelry
hoxes; Jowelry cases; Jewelry organizers; Watches; CL
16: Art pads; Arf paper; Artists’ brushes; Artisty’
pencils; Avtists’ pens; Arts and araft clay kits; Arts and
craft paint kits; Baby books: Blank jowmals; Calendars;
Coloring books; Cosmetic pencil sharpeners; Crayons;
Discorative paper bows for wrapping; Framed art
prints; Gift bags; Gift boxes; Gift wrapping paper;
Gresting cards; Letter openers; Magazines in the flelds
of nutrition, fitness, sexuality, psychological seli-
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, mrusic, and reviews
and recommendations for books; Markers; Note cards;
Paper napkins; Paper table linens; Photograph albums;
Printed invitations; Scrapbook albums; Series of non-
fiction books in the Helds of nutrition, fithess,
sexuality, psychological selfiimprovement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
musie, and reviews and recommendations for books;
L 18: Allpurpose carrying bags; Backpacks;
Briofoases; Business card cases; Chutch purses; Collars
tor pets; Cosmetic bags sold emply; Dog clothing; Dog
leashes; Handbags; Imitation leather key chains: Key
cases; Koy wallets; Leather keoy cases; Leather key
chaing; Luggage; Luggage tags; Umbrellas; Wallets;
Wristlet bags)

CONTINUED BELOW:
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CONTINUED FROM ABOVE:

Ci 21: Bakeware; Baskets of wicker; Bath broshes;
Bath sponges; Beverage glassware; Bird feeders; Rird
houses; Bowls; Bread boses; Brooms; Candle holders:
Candle snuffers; Candlesticks; Carafes; Ceramic
figorines; Cleaning sponges; Coasters, not of paper and
other than table linen; Containers for household use;
Cosmetic brushes; Decanters; Decorative plates;
Dinnerware; Dispensers for facial tissnes; Dispensers
for Hauid soap; Dispensers for paper towels;
Dhsposable dinnerware, namely, plates and
servingware; Dnust pans; Faclal sponges for applving
make-up; Feather dusters; Flower baskets; Flower pots;
Gardening gloves; Glass jars; Hair brushes; Hair
combs; Laundry baskets; Naplin rings; Ovenware; Pet
brushes; Pet fooding dishes; Pet treat jars; Plenic
baskets sold empty; Plastic water bottles sold empty;
Salt and pepper mills; Salt and pepper shakers; 1
Servingware for serving food and drinks; Stained plass; |
Vases; CL 232: Laundry bags; Multi-purpose cloth bags; |
Shoe bags for storage; CL 24: Bath gloves; Bath Hnen;
Bath towels; Beach towels; Bed blankets; Bed linen;
Bed pads; Bed spreads; Bed throws; Comforters;
Coverlets; Curtains; Handkerchiefs; Kiichen Hnens;
Kitchen fowels; Shower curtain liners; Shower
curtaing; Table linen; Table pads; Textile wall
hangings; Viny! place mats; €L 36 Artificial flower
srrangements in containers; Artificial fuit; Artificial
plants; Artificial toplaries; Artificial wreaths; Bows for
wrapping; Decorative ribbons; CL 37: Area rugs; Bath
mats; Door mats; Non-textile wall hangings; Pet
feeding maty; Walleoverings: )

CONTINUED BELOW:
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CONTINUED FROM ABOVE:

€L 28 Action Sgures and accessories therefor;
Bathtub toys; Battery operated action tovs; Bendable
toys; Board games; Bubhle making wand and solution
sets; Card games; Children's multiple activity tovs;
Christmas stockings; Christmas tree omaments and
decorations; Christmag tree skirts; Crib tovs; Dolls and
accessories therefor; Electronie leaming tovs;
Manually-operated exercise sguipment; Mechanical
toye; Pet toys; Puzzles; Stuffed and plush toys; Toy
antmals and accessories therefor; Toy bakeware and
cookware; Toy buliding blocks; CL 38: Retail store
services featuring books, music, handbags, jewelry,
food, beverages, dining and kitchen wiensils and linens,
bakeware, cookware, forniture, bath and bedding
tinens, gardening tools, candlss, eyewear, clocks,
fuggage, paper goods, artwork, fovs, exercise
equipment, electronics, and appliances, none of the
aforementioned goods being related to architecture and
design; CL 41 Providing & website featuring blogs and
non-downloadable publications in the natwre of articles
in the felds of nutrition, fitness, sexuality,
peychological self-improvement, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recoramendations for books;
Conducting workshops and seminars in the fields of
nuirition, fitness, sexuality, psychological self-
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, faghion, music and reviews
and recommendations for books; Personal fitness
training services and consultaney; CL 44: Consulting
services i the fields of health and nutrition; Providing
a website featuring information about health, wellness
and putrition; T 48: Personal lifestyle consulting
services; Personal lifestyle consalting services in the
nature of recommending books and music o
consurners according to their Hiestyle and personality;
Computer dating services; Consulting in the field of
personal relationships; Matchroaking services; Personal
consulting services in the flelds of spirituality, personal
identification and matching; horoscopes and astrology;
Fashion consulting services)
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Cls. 35, 38, 41, 42, 44, 45 (CL 3% Oun-line retatl store
services featuring downloadable prerecorded music
and video, books, apparsl, shoes, handbags, jewelry,
food, beverages, dining and kitchen utensils and linens,
bakeware, cookware, frniture, bath and bedding
Huens, gardening tools, vandles, eyewear, clocks,
fuggage, paper goods, artwork, toys, exercise
equwipment, slechronics, and appliances; Retail store
services featuring books, music, apparel, shoes,
handbags, jewelry, food, beverages, dining and kitchen
utensils and Hnens, bakeware, cookware, funiture, bath
and bedding linens, gardening tools, candles, eyewear,
clocks, luggage, paper goods, artwork, toys, exercise
equipment, electronies, and applisnces; Providing a
website featuring an on-line trading marketplace for
trading and exchanging apparel, footwear, books, and
other general merchandise with other member users;
Compiling of information into computer databases;
Marketing, advertising and promuotion services,
namely, providing advertising space on-ling, providing
tools for interactive marketing, and providing tools for
advertisers to provide customized content to
consuners; Market research and business marketing
mformation services, nareely, facilitating sharing of
relevant information of brands, media and on-Hue
content; Advertising sevvices, namely, promoting the
goods and services of others via computer and
cormmunication networks by compiling information
into computer databases and sllowing consumers to
share information about the goods and services of
others; CL 38: Telscommunication services, namely,
providing on-lne and telecommunication facilities for
real-time interaction between and among users of
cornputers, mobile and handbeld computers, and wived
and wireless commundcation devices; Enabling
individuals to send and receive messages via email,
instant messaging or & website in the field of general
interest; Providing on-line chat rooms and electronis
bolletin boards for transmission of messages among
users in the Held of general interest; Providing an on-
line communtty forum for users o share information,
phetos, audio and video content about themselves, their
tikes and dislikes and daily activities, to get feedback
from their peers, to form vivteal communities, and to
engage in social networking)

CONTINUED BELOW
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CONTINUED FROM ABOVE

{{L 41: Providing a webeite featuring blogs and non-
downloadable poblications in the nature of articles in
the fields of nutrition, fitness, sexuality, psychological
self-improvoment, personslity identification and
matching, personal relationships and dating,
spiritoality, horoscopes and astrology, fashion, and
reviews and recommendations for music and books;
Conducting workshops and seminars in the fields of
natrition, fitness, sexvality, psvchological self-
improvement, personalily identification and maiching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, and reviews and
recomnmendations for music and books; Personal fitness
training services and consultancy; Ch 42: Computer
services, nammely, cresting on-Hue virlual compiumities
for nsers o organize groups and events, participate in
disepssions, and engage in social networking;
Computer services, namely, hosting on-Hae facilities io
enable or facilitate the uploading, downloading,
streaming, posting, displaying, blogging, linking,
sharing or otherwise providing electronic media or
information over comumunication networks; Providing
an on-line network service that enables users to transfer
personal identity data o and shave personal identity
daia with and among multiple websites; Providing a
website featuring technology that enables on-line users
to greate personal profiles featuring social networking
imformation and o transfer and share such information
among multiple websites; Computer servioss, namely,
creating indexes of information, sites and other
resources available on computer networks; Providing
temporary use of non-downloadable software
applications for social notworking, creating a virtual
cormpmunity, and transmission of audic, video,
photographic images, {exi, graphics and data;
Computer services in the nature of customized web
pages featuring user-defined or specified information,
personal profiles, audio, video, photographic images,
text, graphics and enabling users to upload and share
video, photos, text, graphics and dats; Creating and
maintaining blogs for others)

CONTINUED BELOW:
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CONTINUED FROM ABOVE

{CL 44: Consulting services in the felds of health and
nuirition; Providing & website featuring information
about health, wellness and notrition; €L 48; Personal
lifestyle consulting services; Personal lifestyle
consuliing services in the nature of recommending
books and music to consumers gecording to their
lifestyle and personality; Computer dating services;
Consuliing in the field of personal relationships;
Matchmaking services; Personal lifestyle consulting
services in the fields of spirituality, personality
identification and matching, horoscopes and astrology;
Fashion consulting services; On-line social networking
services)

115-86

Archetypeme.co
1

36712
85/561694

Cls. 4, 8,9, 14, 16, 18, 21, 22, 24,28, 27, 28, 35, 41, 45
(€L 4: Candle-making kits; Candles; Fire lighters;
Patio torches; CL 8: Disposable razors; Disposable
tableware, namely, knives, forks and spoons; Evelash
curlers; Fireplace tool sete sold as 2 unit; Gardening
tools, namely, trowels, shears, and manually operated
pruners; Manicure sets; Scissors; Tableware, namely,
knives, forks and spoons; Bleciric hand-held hair
styling irons; CL 9 Decorative magnets; Byeglass
chains and cords; BEyewear; Eyewear cases; CL 14:
Clocks; Jewelry; Jewelry boxes; Jewelry cases; Jewelry
organizers; Watches; CL 16 Art pads; Art paper;
Artists’ brushes; Artists’ pencils; Artists’ pens; Arts and
crafl clay kits; Arts and craft paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmetic
pencil sharpeners; Crayons; Decorative paper bows for
wrapping: Framed art prings; Gift bags; Gifi boxes; Gift
wrapping paper; Greeting cards; Letier openers;
Magazines in the field of nuirition, fitness, sexuality,
psychological self-improvement, personality
wientification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Markers; Note cards; Paper napkins; Paper {able linens;
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Archetypemeon | Photograph albums; Printed invitations; Scrapbook

m albums; Series of non-fiction books in the feld of
nyirition, fitness, sexuality, psychological self
improvement, personality identification and matching,
personal relationships and dating, spivituality,
horoscopes and astrology, {ashion, musie, and reviews
and recommendations for books; CL 18 Allpurpose
carrying bags; Backpacks; Briefcases; Business card
cases; Clutch purses; Collars for pets; Cosmetic bags
sold empty; Dog clothing; Dog leashes; Handbags;
imitation leather key chains; Key cases; Key wallets;
Leather key cases; Lesther key chains; Luggage;
Luggage tags; Umbrellas; Wallets; Wristlet bags)

(€1 2% Bakeware; Baskets of wicker; Bath brushes;
Bath sponges; Beverage glassware; Bird foeders: Bird
houses; Bowls; Bread boxes; Brooms; Candle holders;
Candle snuffers; Candlesticks; Carafes; Ceramie
figurines; Cleaning sponges; Coasters, not of paper and
other than table linen; Containers for household use;
Cosmetic brushes; Decanters; Decorative plates;
Dinnerware; DHepensers for facial tissues; DMspensers
for Heuid soap; Dispensers for paper lowels;
Disposable dinnerware, namely, plates and
sevvingware; Dust pans; Facial sponges for applving
make-up; Peather dusters; Flower baskets; Flower pots;
Gardening gloves; Glass javs; Hair brushes; Hair
combs; Lawndry baskets; Napkin rings; Ovenware; Pet
brushes; Pot foeding dishes; Pet treat jars; Picnic
baskets sold empty; Plastic water bottles sold empty;
Salt and pepper mills; Sali and pepper shakers;
Servingware for serving food and drinks; Stained glass;
Vases; CL 22: Laundry bags; Multi-purpose cloth bags;
Shoe bags for storage; CL 24: Bath gloves; Bath linen;
Bath towels; Beach towels; Bed blankets; Bed linen;
Bed pads; Bed spreads; Bed throws; Comforters;
Coverlets; Curtains; Handkerchiefs; Kiichen linens;
Kitchen towels; Shower curtain liners; Shower
curtaing; Table Hnen; Table pads; Textile wall
hangings; Vieyl place mats; CL 26: Artificial flower
arrangements in conlainers; Artificial fruit; Artificial
plants; Artificial topiaries; Artificial wreaths; Bows for
wrapping; Decorative ribbons)

CONTINUED BELOW:
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CONTINUED FROM ABOVE: (CL 27: Area vugs;
Hath mats; Door mats; Non-textile wall hangings; Pet
feeding mats; Wallcoverings; CL 28: Action figures
and acoessories therefor; Bathiub tovs; Battery
operated action toys; Bendable toys; Board games;
Bubble making wand and solution sets; Card pames;
Children's maltiple activity toys; Christmas stockings;
Christinas free ormaments and decorations; Christmas
free skirts; Crib toys; Diolls and accessories therefor;
Blectronic learning toys; Mechanical toys; Pet tovs;
Puzzies; Stuffed and plush toys; Toy animals and
aceessories therefor; Toy bakeware and cookware; Toy
building blocks; CL 38: Retail store services featuring
hooks, music, handbags, jewelry, food, beverages,
dining and kitchen utensils and linens, bakeware,
cookware, furniture, bath and bedding Huens,
gardening tools, candles, evewear, clocks, luggage,
paper goods, artwork, toys, exercise equipment,
clectronics, and appliances; none of the foregoing
goods being related to architecture and design; CL 41
Conducting workshops and seminars in the fields of
nuirition, fitness, sexuality, psychological selft
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, music and roviews
and recommendations for books; Providing a website
featuring blogs and non-downloadable publications in
the nature of articles in the fields of putrition, fitness,
sexuality, psychological self-improvement, personslity
dentification and matching, personal relationships and
dating, spirvitnality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
Cl 45: Personal lfestyls consulting serviges)
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IS8T Cle. 35, 3§, 41, 42, 44, 45 {(CL 358: On-line retail store
E3/668994 | services featuring downloadable pre-recorded music
&R%\éiﬁ}:’pet\\\ and video, books, apparel, shoes, handbags, jewelry,
food, beverages, dining and kitchen wiensils and Hnens,
bakeware, cockware, furniture, bath and bedding
linens, gardening tools, candles, evewear, clocks,
fuggsge, paper goods, artwork, toys, exercise
equipment, electronics, and appliances; Retail store
services featuring books, musie, apparel, shoes,
handbags, jewelry, food, beverages, dining and kitchen
utensils and linens, bakeware, cookware, fumniture, bath
and bedding linens, gardening tools, candles, evewear,
clocks, luggage, paper goods, artwork, toys, exercise
equipment, elecironics, and applisnces; Providing a
websile featuring an on-line trading marketplace for
trading and exchanging apparel, footwear, books, and
other general merchandise with other member users;
Compiling of information into computer databases;
Marketing, advertising and promuotion services,
namely, providing advertising space on-line, providing
tools for inderactive marketing, and providing tools for
advertisers to provide customized content {o
consumers; Market research and business marketing
mdormation services, namely, facilitating sharing of
refevant information of brands, media and on-lHne
content; Advertising services, namely, promoting the
goads and services of others via computer and
comuprunication networks by compiling information
info compuier databases and allowing consumers {0
share information about the goods and services of
others; CL 38: Telecommunication services, namely,
providing on-line and telecommunication facilities for
real-time interaction between and among users of
computers, mobile and handbheld computers, and wired
and wireless communication devices; Enabling
individuals to send and receive messages via email,
mstant messaging or a websiie in the field of general
interest; Providing on-line chat rooms and elecironic
butietin boards for transmission of messages among
users in the field of goneral interest; Providing an on-
line community forum for users to share information,
phetos, audio and video content about themselves, their
likes and dislikes and daily activities, to get feedback
from their peers, to form virtual communtties, and to
engage i social networking)

CONTINUED BELOW:

TRADEMARK
REEL: 004993 FRAME: 0332




115~ CONTINUED FROM ABOVE

7 {CL 41: Providing g websitie featuring blogs and non-
&r{_h@{}@{:g\\ : downloadable publications in the nature of articles in

. the fields of nutrition, filness, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spirttuality, horoscopes and astrology, fashion, and
reviews and reconumendations for music and books;
Condocting workshops and semingrs in the felds of
nutrition, fitness, sexuality, psychological self
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, and reviews and
recommendations for music and books; Personal fitness
training services and consultancy; CL 42: Computer
services, namely, creating on-line virnal communities
for users fo organdze groups and events, participate in
discussions, and engage in social networking;
Computer servioes, namely, hosting on-line facilities to
enable or facilitate the uploading, downloading,
streaming, posting, displaving, blogging, linking,
sharing or otherwise providing electronic media or
wiormation over communication networks: Providing
an on-Hne network service that enables users to transfer
personal identity data to and share personal identity
data with and among mudtiple websites; Providing a
website featuring technology that enables on-line users
to ereate personal profiles featuring social networking
miormation and o transfer and share such information
among muitiple websites; Computer services, namely,
oreating mdexes of information, sites and other
resources available on computer networks; Providing
temporary use of non-downleadable software
applications for social networking, creating a virtual
community, and transmission of audio, video,
photographic images, text, graphics and datg;
Computer services in the nature of customized web
pages featuring user-defined or specified information,
personal profiles, audio, video, photographic images,
text, graphics and ensbling wsers to vpload and share
video, photos, text, graphics and data; Creating and
maintaining blogs for others)

CONTINUED BELOW:
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CONTINUED FROM ABOVE

(€L 44: Consulting services in the fields of health and
mutrition; Providing a website featoring information
abont health, wellness and nutrition; £1. 45; Personal
litestyle consulting services; Personal Hfestvle
consulting services in the nature of recommending
books and music to consumers according to their
iifestyle and personality; Computer dating services;
Consulling in the field of porsonal relationships;
Matchmaking services; Personal Hiestyle consulting
services in the fields of spirituality, personality
identification and matching, horoscopes and astrology;
Fashion consulting services; On-line social networking
SCIVIOES )

115-57

Axchetypes

1247711

B5/489678

Cls, 16, 41, 45 (CL 16 Magazines in the ficld of
nuirition, fitness, sexuality, peychological self
improvement, personality idontification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, nusic, and revisws
and recommendations for books; Series of non-fAetion
books in the field of nutrition, fitness, sexuality,
psychological self-improversent, personality
identification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, fashion,
music, and reviews and recommendations for books;
€. 41 Conducting workshops and seminars in the
fields of nutrition, fitness, sexuality, psychological selfs
improvement, personality identification and matching,
personal relationships and dating, spivituality,
horoscopss and asivology, fashion, nusic and reviews
and recomunendations for books; Providing 2 website
featuring blogs and non-downloadable publications in
the nature of articles in the Seld(s) of nutrition, fitness,
sexuality, psychological selfimprovement, personality
wlentification and matching, personal relationships and
dating, spivituality, horoscopes and astrology, fashion,
musie, and reviews and recommendations for books;
€L 45: Porsonal lifesiyvle consulting services)
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Cla. 4, 8, 9, 14, 16, 18, 21, 22, 24, 26, 27, 28,35, 41, 4%
{CL 4 Candle-making kits; Candles; Fire Hghters;

Patio torches; Tl 8 Disposable razors; DHsposable
tableware, namely, knives, forks and spoons; Evelash
curters; Fireplace tool seis sold as g unit; Gardening
tools, namely, trowels, shears, and mamually operated
pruners; Manicure sets; Scissors; Tablewsare, namsly,
knives, forks and spoons; Electric hand-held hair

styling jroms; CL % Decorative magnets; Eveglass
chains and cords; Evewsar; BEyewear cases; L 14:
Clocks; Jewelry; Jewelry boxes; Jewelry cases; Jewelry
organizers; Watches; CL 16: Art pads; Art paper;
Artists’ brushes; Artists’ pencils; Artiste’ pens; Arts and
crafl clay kits; Arts and oraft paint kits; Baby books;
Blank journals; Calendars; Coloring books; Cosmstic
pencil sharpeners; Crayons; Decorative paper bows for |
wrapping; Framed art prints; Gift bags; Gift boxes; Gift |
wrapping paper; Oresting cards; Leiter openers; 3
Magazines in the field of nutrition, fitness, sexuality,
paychological self-improvement, personalily
wlentification and matching, personal relationships and
dating, spirituality, horoscopes and astrology, faskion,
musie, and reviews and recommendations for books;
Markers; Note cards; Paper napking; Paper table linens; |
Photograph albums; Printed invitations; Scrapbook :
alburns; Series of non-fiction books in the Seld of
nuirition, fitness, sexualily, peychological self
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and asivology, fashion, music, and reviews
and recommendations for books; CL 18: All-purpose
carrying bags; Backpacks; Briefeases; Business card
cases; Chuteh purses; Collars for pots; Cosmetic bags
soid empty; Dog clothing; Dog leashes; Handbags;
Imifation leather key chaing; Kev cases; Key wallets:
Leather key cases; Leather key chains; Luggage:
Luggage tags; Umbrelias; Wallets; Wristlet bags) (CL
£1: Bakeware; Baskets of wicker; Bath brushes; Hath
sponges; Beverage glassware; Bird feeders; Bird
houses; Bowls; Bread boxes; Brooms; Candle holders;
Candle smuffers; Candiesticks; Carafes; Ceramic
figurines; Cleaning sponges; Coasters, not of paper and
other than table linen; Containers for household use;
Cosmetic brushes; Decanters; Decorative plates;
Dnnnerware; Dispensors

CONTINUED BELOW:
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CONTINUED FROM ABOVE:

for facial tissues; Dispensers for liguid soap;
Dispensers for paper towels; [Heposable dinnerware,
namely, plates and servingware; Dust pans; Facial
sponges for applying make-up; Feather dusters; Flower
baskets; Plower pots; Gardening gloves; Glass jars;
Hair brushes; Hair combs; Laundry baskets; Napkin
rings; Ovenware; Pet brushes; Pet feeding dishes; Pet
treat jars; Picnic baskets sold empty; Plastic water
bottles sold empty; Salt and pepper mills; Salt and
pepper shakers; Servingwars for serving food and
drinks; Stained glass; Vases; CL 22: Laundry baps;
Multi-purpose cloth bags; Shoe bags for storage; TL
Z4: Bath gloves; Bath linen; Bath towels; Beach
towels; Bed blankets; Bed lnen; Bed pads; Bed
spreads; Bed throws; Comforters; Coverlets; Curtains;
Handkerchiefs; Kitchen linens; Kitchen towels; Shower
curiain lners; Shower curtaing; Table linen; Table
pads; Textile wall hangings; Vinyl place maty; CL 28
Artificial flower arrangements in containers; Artificial
fruit; Artificial plants; Artificial fopiaries; Artifieial
wreaths; Bows for wrapping; Decorative ribbonsi L
27 Area rogs; Bath mats; Door mats; Non-textile wall
hangings; Pet feeding mats; Wallcoverings; 1 28
Action figures and scoossories therefor; Bathiub tovs:
Battery operated action toys; Bendable toys; Roard
games; Bubble making wand and solution sets; Card
games; Children’s multiple sctivity toys; Christmas
stockings; Cheistmas tree omaments and decorations;
Christmas tres skirts; Crib toys; Dolls and accessories
therefor; Blectronic learning toys; Mechanical toys; Pet
toys; Puzzles; Stuffed and plush toys; Toy animals and
acvessories theretor; Toy bakeware and cockware; Toy
building blocks; CL 3%: Retall stove services featuring
books, music, handbags, jewelry, food, beverages,
dining and kitchen utensils and linens, bakeware,
cookware, furndture, bath and bedding linens,
gardening tools, candles, eyewear, clocks, uggage,
paper goods, artwork, toys, exercise equipment,
eleotronics, and appliances; none of the aforementionsd
goods being related to architecture and design; CL 41
Conducting workshops and seminars in the Selds of
mutrition, fithess, sexuality, peychological seift
improvement, persenality identification and matching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashion, music and reviews
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and recommendations for books; Providing a website
teaturing blogs and non-downloadable publications in
the nature of articles in the Beldis) of nuirition, finess,
sexnality, psychological self-improvement, personality
identification and matching, personal relationships and
dating, spirituality, boroscopes and astrology, fashion,
music, and reviews and recommendations for books;
CL 48 Personal lifestyle consulting services)
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Cls. 3, 28 (€L 3: Baby Bubble Bath; Baby hair
conditioner; Baby lotion; Baby oils; Baby powders;
Baby shampoo; Baby wipes; Bar soap; Body lotions;
Body serub; Body sprays; Breath freshener; Cosmetic
pads; Cosmetic pencils; Cosmetics; Deodorants and
antiperspirants for personsl use; Facial cleansers;
Facial scrobs; Fragrances and perfiunery; Hair cleaning
preparations; Hair coloring preparations; Hair
conditioners; Hair stvling preparations; Household
cleaning preparations; Mouth washes; Nail care
preparations; Nail polish; Nail polish base coat: Nail
polish removers; Nail polish top coat; Nail
strengtheners; Non-medicated bath preparations; Non-
medicated diaper rash ointments and lotions; Non-
medicated skin care preparations: Non-medicated sun
care preparations; Scented room sprays; Shaving
preparations; Tooth cleaning preparations; Tooth
whitening preparations; UL 28: Action figures and
aceessories therefor; Baby multiple activity foys; Ralls
for sports; Bath toye; Battery operated action toys;
Bendable toys; Board games; Bubble making wand and |
solution sets; Card games; Childven's multiple activity
toys, Christmas stockings; Christmas tree ornaments
and decorations; Christmas tree skirts; Crib toys; Dolls
and accessories therefor; Electronic learning toys;
Mechanical fovs; Pet toys; Puzzles; Ride-on toys and
acoessories therefor; Smffed and plush toys; Toy
animals and accessories therefor; Toy bakeware and
cookware; Toy building blocks; Toy Hgures
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Cls. 35, 38, 41, 42, 44, 45 {CL 38; On-Hoe retail store
services featuring downloadable pre-recovded music

iy and video, books, apparel, shoes, handbags, jewelry,
AR 3 - " - - .
A food, beverages, dining and kitchen utensils and linens,

bakeware, cookware, furntture, bath and bedding
linens, gardening tools, candles, evewear, clocks,
huggage. paper goods, artwork, foys, exercise
cquipment, electronics, and appliances; Retail store
services featuring books, music, apparel, shoes,
handbags, jewelry, food, beverages, dining and kitchen
ulensils and linens, bakeware, cockware, fismiture, bath
and bedding linens, gardening tools, candles, evewear,
clocks, lupgage, paper goods, artwork, fovs, exercise
equipment, electronics, and appliances; Providing a
website featuring an on-line rading marketplace for
trading and exchanging apparel, footwear, books, and
other general merchandise with other member users;
Compiling of information into computer databases;
Marketing, advertising and promotion services,
namely, providing advertising space on-line, providing
tools for interactive marketing, and providing tools for
advertisers to provide customized content to
consumers; Market research and business marketing
imformation services, namely, facilitating sharing of
relevant information of brands, media and on-line
content; Advertising services, namely, promoting the
goods and services of others via computer and
communication networks by compiling information
into computer databases and allowing consumers to
share information sbout the goods and services of
others; CLL 38 Telecommunication services, namely,
providing on-line and telecommurdcation facilities for
real-time interaction between and among users of
comnpuiers, mobile and handheld comoputers, and wired
and wireless communication devices; Enabling
individuals to send and receive messages via email,
instant messaging or a website in the field of general
interest; Providing on-Hine chat rooms and electronie
bulletin boards for transmission of messages among
users in the field of geners! interest; Providing an on-
line community forum for users to share information,
photos, audio and video content about themselves, their
likes and dislikes and daily activities, to get feedback
from their peers, to form virtual communities, and to
engage in social networking)

CONTINUED BELOW:
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115 CONTINUED FROM ABOVE

1% (L 41: Froviding a websile featuring blogs and non-
o S8 downloadable publications in the nature of articles in
1§ &\\\Q

the fields of nutrition, fitness, sexuality, psychological
seti-improvement, personality identification and
matching, personal relationships and dating,
spirttuality, horoscopes and astrology, fashion, and
reviews and recommendations for music and books;
Condueting workshops and seminars in the Selds of
wutrition, filness, sexuality, psychological self
improvement, personality identification and matching,
personal relationships and dating, spivituality,
horoscopes and astrology, fashion, and reviews and
recommendations for music and books; Personal fitness
training services and consultancy; CL 42: Computer
services, namely, creating on-line virtual communities
for users to organize groups and events, participate in
discussions, and engage in social networking;
Computer services, namely, hosting on-Hne facilities to
enable or facilitate the uploading, downloading,
stremming, posting, displaying, blogging, linking,
sharing or otherwise providing electronic media or
information over corpmunication networks; Providing
an on-line network service that enables users 1o transfer
personal identity data to and share personal identity
data with and among multiple websites; Providing a
website featuring technology that enables on-line users
te create personal profiles foaturing social networking
information and to transfer and share such information
among multiple websites; Computer services, namely,
creating indexes of information, sites and other
resources available on computer networks; Providing
temporary use of non-downloadable software
applications for social networking, creating a virtual
community, and fransmission of aadio, video,
photographic images, text, graphics and data;
Computer services in the nature of customized web
pages featuring user-defined or specified information,
personal profiles, sudio, video, photographic tmages,
text, graphics and enabling users to upload and share
video, photos, text, graphics and data; Creating and
maintaining blogs for others)

CONTINUED BELOW:
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115 CONTINUED FROM ABOVE

118 {CL 44: Consnlting services in the fields of health and
we Y mutrition; Providing @ website feataring information
N about health, wellness and sutridon; €1, 48: Personsal

ifestyle consuiting services; Personal lifestyle
consulting services in the nature of recornmending
books and music o consumers according to their
lifestyle and personality; Computer dating services;
Consulting in the Seld of personal relationships;
Matchmaking services; Personal Hfestvie consulting
services in the fields of spirituality, personality
identification and matching, heroscopes and astrology;
Fashion consulting services; On-lne social networking
SEIVIces)
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Cls. 35, 38, 41, 42, 44, 45 (CL 38, On-line retail store
services featuring downloadable pre-recorded music
and video, books, apparel, shoes, handbags, jewelry,
food, beverages, dining and kitchen utensils and lnens,
bakeware, cookware, fumiture, bath and bedding
linens, gardening tools, candles, evewear, clocks,
fuggage, paper goods, artwork, tove, exercise
equipment, slectronics, and applances; Retail store
services featuring books, music, apparel, shoes,
handbags, jewelry, food, beverages, dining and kitchen
utensils and linens, bakeware, cookware, forniture, bath
and bedding linens, gardening tools, candles, eyewear,
clocks, luggage, paper goods, srtwork, toys, exercise
equipment, electronics, and appliances; Providing a
website featuring an on-line trading marketplace for
trading and exchanging apparel, footwear, books, and
other general merchandise with other member users;
Compiling of information into computer databases;
Marketing, advertising and promotion services,
namely, providing advertising space on-Hne, providing
tools for interactive marketing, and providing tools for
advertisers to provide customized content to
consumers; Market research and business marketing
mformation servicss, namely, facilitating sharing of
relevant information of brands, media and on-line
content; Advertising services, namely, promoting the
goods and services of others via computer and
communicalion networks by compiling information
into computer databases and allowing consumaers to
share information about the goods and services of
others; CL 38: Telocommunication services, namely,
providing on-line and telecommumication facilities for
real-time interaction between and among users of
computers, mobile and handheld computers, snd wired
and wireless communication devices; Enabling
individuals fo send and reccive messages via smail,
instant messaging or & website in the feld of general
mierest; Froviding on-Hae chat rooms and slectronic
bulletin boards for transmission of messages among
users in the field of general interest; Providing an on-
line community forimn for users to share information,
hotos, audio and video content about themselves, their
likes and dislikes and daily activities, to get feedback
from their peers, to form virtual communities, and to
engage in social networking)

CONTINUED BRLOW:
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CONTINUED FROM AROVE

{CL 4%: Providing a website featuring blogs and non-
downloadable publications in the nature of articles in
the fields of nutrition, fitness, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spivituality, koroscopes and astrology, fashion, and
reviews and recommendations for music and books;
Conducting workshops and seminars in the felds of
nuirition, fitness, sexuality, psvchological self-
improvement, persenality identification and matching,
personal relationships and dating, spirituality,
horoscopss and astrology, fashion, and reviews and
recommendations for music and books; Personal fitness
training services and consuliancy; CL 42: Computer
services, namely, creating on-line virtual compounities
for users o organizo groups and events, participats in
discussions, and engage in social networking;
Computer services, namnely, hosting on-Hne facilities to
enable or facilitate the uploading, downloading,
streaming, posting, displaying, blogging, linking,
sharing or otherwise providing slectronic media or
information over communication networks; Providing
an on-line network service that enables users to transfer
personal identity data to and share personal identity
data with and among muliiple websites; Providing a
website featuring technology that enables on-line users
to create personal profiles featwring social networking
imformation and to transfer and share such information
amaong multiple websites; Computer services, namely,
creating indexes of information, sites and other
rescurces available on computer networks; Providing
temporary use of non-downloadable sofiware
apphications for social networking, creating a virtual
commrnunity, snd transmission of audio, video,
photographic images, text, graphics and data;
Computer services in the nature of customized web
pages featuring user-defined or specified information,
personal profiles, andio, video, photographic images,
iext, graphics and enabling users to upload and share
video, photos, text, graphics and date; Creating and
maintaining Mlogs for others}

CONTINUED BELOW:
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CONTINUED FROM ABOVE
{CL 44 Consulting services in the fields of health and

i \\\\\\\\\\\ nutrition; Providing 3 website featuring information
AR about health, wellness and putrition; CL 48; Porsonal

lifestyle consulting services; Personal Hiestyle
consulting services in the nature of recommending
books and music to consumers according to their
lifestyle and personality; Computer dating services;
Consulting in the field of personal relationships;
Matchmaking services; Personal lifestyle consulting
services in the felds of spirituality, personality
identification and matching, horoscopes and astrology;
Fashion consulting services; Oo-line social networking
SErVIices)
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Cls, 35, 38, 41, 42, 44, 45 (CL 38: On-line retail store
services featuring downloadable pre-recorded music
and video, books, apparel, shoos, handbags, jewelry,
food, beverages, dining and kitchen utensils and lnens,
bakeware, cockware, furniture, bath and bedding
Linens, gardening tools, candles, evewear, clocks,
fuggage, paper goods, artwork, tovs, exercise
equipment, slectronics, and appliances; Retail store
services featuring books, music, apparel, shoes,
handbags, jewelry, food, beverages, dining and kitchen
utensils and linens, bakewsre, cookware, furniture, bath
and bedding linens, gardening tools, candles, eyewear,
clocks, luggage, paper goods, artwork, toys, exercise
equipment, electronics, and sppliances; Providing 2
website featuring an on-line trading marketplace for
trading and exchanging apparel, footwear, books, and
other general merchandise with other member users;
Compiling of information into computer databases;
Marketing, advertising and promotion services,
namely, providing advertising space on-line, providing
tools for interactive marketing, and providing tools for
advertisers to provide customized content to
consumers; Market research and business marketing
imformation services, namely, facilitating sharing of
relevant information of brands, media and on-line
content; Advertising services, namely, promoting the
goods and services of others via computer and
commuanication networks by compiling information
into computer databases and allowing conswmers fo
share information sbout the goods and services of
others; CL 38: Telecommunication services, namely,
providing on-line and telecommumication facilities for
real-time interaction between and among users of
computers, mobile and handheld computers, and wired
and wireless communtcation deviges; Enabling
individuals to send and receive messages via email,
mstant messaging ov 2 website in the field of general
interest; Providing on-line chat roorss and electronic
budletin boards for fransmission of messages among
users i the feld of general fnterest; Providing an on-
line community forum for users to share information,
photos, audio and video content about themaselves, their
likes and dislikes and daily activities, to get feedback
from thelr peors, to form virtual conumunities, and to
engage in secial networking)

CONTINUED BELOW:
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CONTINUED FROM ABOVE:

(CL 41 Providing a webstie foaturing blogs and non-
downloadable publications in the nature of articles in
the fields of nutrition, fiiness, sexuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, and
reviews and recommendations for music and books;
Conducting workshops and seminars in the ficlds of
wuirition, finess, sexuality, psychological selft
improvement, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, and reviews and
recommendations for music and books; Personal fitness
training services and consultaney; €L 42: Computer
services, namely, creating on-line virtnal commanities
for users to organize groups and events, participate In
discussions, and sngage in social networking;
Computer services, namely, hosting on-line facilities io
enable or factlitate the upleading, downloading,
sireaming, posting, displaying, blogging, linking,
sharing or otherwise providing electronic media or
mformation over communication networks; Providing
an on-Hae network service that onables users to fransfer |
personal identity data to and share personal identity |
data with aud among multiple websites; Providing a
website featuring technology that enables on-line users
t oreate personal profiles featuring social networking
information and to ransfer and share such information
among multiple websites; Computer services, namely,
creating indexes of information, sites and other
resources available on computer networks; Providing
temporary use of non-downloadable software
applications for social networking, creating a virtual
coromunity, and fransmission of andio, video,
photographic images, text, graphics and datag
Computer services in the natwre of customized web
pages featuring user-defined or specified information,
personal profiles, audio, video, photographic fmages,
text, graphics and enabling users to upload and share
video, photos, text, graphics and data; Creating and
maintaining blogs for others)

CONTINUED BELOW:
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CONTINUED FROM ABOVE

108 (CL 44 Consulting services in the fields of health and
A nutrition; Providing a website featuring information
\\\\\\\% abont health, wellness and nutrition; CL 48: Personal
lifestyle consulting services; Personal lifesivie
consulting services in the nature of recommending
books and music to consumers according to their
lifestyle and personality; Computer dating services;
Consulting in the field of personal relationships;
Matclunaking services; Personal Hiestyvle consuliing
services in the felds of spirituality, personality
identification and matching, horoscopes and astrology;
Fashion consulting services; On-line social networking
SeTVices)
E15-81 | TypeMe 1286711 Cls. 4, 16, 25, 35, 41, 45 {CL 4: Candle-making kits;
85/488489 | Candles; Fire lighters; Patio torches; CL 16: Magazines

in the fleld of nutrition, filness, sexuality,
peychological selfimprovement, personality
identification and matching, personal relationships and
dating, spivituality, horoscopes and astrology, fashion,
mnsic, and reviews and recommendations for books;
Series of non-fiction books in the field of nutrition,
fitness, sexuality, pyychological self-improvement,
personality identification and maiching, personal
relationships and dating, spirituality, horoscopes and
astrology, fashion, music, and reviews and
recommendations for books; CL 38: Beach footwear;
Beachwear; Coats; Dresses; Footwear, Gloves; Head
wear; Hoslery; Jeans; Lingerie; Neckwear; Pajamas;
Robes; Scarves; Shapewear, namely, body shapers,
body suits, bras, and girdles; Shivts; Shoes; Shorts;
Slacks; Sleepwear; Slippers; Socks; Sweat pants; Sweat
shirts; Sweaters; Swimwear; T-shirts; Undergarments;
Women's athdetic tops with buili-in bras; € 35: Retail
department store services; Retail store services
featuring books, music, apparel, shoes, handbags,
jewelry, food, beverages, dining and kitchen uiensils
and linens, bakeware, cockware, furniture, bath and
bedding Hnens, gardening tools, candles, evewear,
clocks, luggage, paper goods, artwaork, toys, exercise
equipment, elecironics, and applances; Retail variety
stores; €1 41 Conducting workshops and seminars in
the fields of nutrition, fitness, sexuality, psychological
seif-improvement, personality identification and
matching, personal relationships and dating,
CONTINUED BELOW:
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CONTINUED FROM ABQOVE:

spirituality, horoscopes and asirology, fashion, music
and reviews and recommendations for books;
Providing a website featuring blogs and non-
downloadable publications in the nature of articles in
the field{s} of nutrition, finess, sexuality,
psychological self-improvement, personality
wentification and matching, personal relationships and
dating, spirituality, boroscopes and asirology, fashion,
music, and reviews and recommendations for books;
CL 45: Personal Hfestyle consulting services)

TRADEMARK
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Cls. 35, 38, 41, 42, 44, 45 (L 38: On-line retail store
services featuring downloadable prerecorded music
and video, books, apparel, shoes, handbags, jewelry,
food, beverages, dining and kitchen uiensils and linens,
bakeware, cockware, furniture, bath and bedding
linens, pardening tools, candles, evewear, clocks,
tuggage, paper goods, artwork, tovs, exercise
equipment, eloctronics, and appliances; Retail store
services featuring books, musde, apparel, shoes,
handbags, jewelry, food, beveragss, dining and kitchen
utensils and linens, bakeware, cookware, furmiture, bath
and bedding Hoens, gardening tools, candles, evewear,
clocks, luggage, paper goods, artwork, tovs, exercise
equipment, electronics, and applances; Providing a
website featuring an on-line trading marketplace for
trading and exchanging apparel, footwear, books, and
other general merchandise with other member users;
Compiling of information into computer databases;
Marketing, advertising and promotion services,
namely, providing advertising space on-line, providing
tools for interactive marketing, and providing tools for
advertisers to provide customized content fo
consumers, Market research and business marketing
information services, namely, facilitating sharing of
relovant information of brands, media and on-line
content: Advertising services, namely, promoting the
goods and services of others via computer and
comnunication networks by compiling information
inte computer databases and allowing consumers to
share information about the goods and services of
others; CL 38 Telecommunication services, namely,
providing on-line and telecornmunication facilities for
real-time fnteraction between and among users of
coumputers, mobile and handheld computers, and wired
and wireless communication devices; Enabling
mdividuals to send and receive messages via email,
mstant messaging or a website in the field of general
interest; Providing on-line chat rooms and elsctronic
bulletin boards for transmission of messages among
users in the field of general interest; Providing an on-
fine community forurm for users io share information,
phistos, andio and video content about themselves, their
likes and dislikes and daily activities, to get feedback
from their peers, to form virtua! communities, and o
engage in socisl networking)

CONTINUED BELOW:
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CONTINUED FROM ABOVE

{CL. 41: Providing & website featuring blogs and non-
downloadable publications in the nature of articles in
the fields of mutrition, Htuess, soxuality, psychological
self-improvement, personality identification and
matching, personal relationships and dating,
spirituality, horoscopes and astrology, fashion, and
reviews and recommendations for music and books;
Conducting workshops snd seminars in the fields of
nutrition, Htness, sexuality, peychological self-
inprovernent, personality identification and matching,
personal relationships and dating, spirituality,
horoscopes and astrology, fashion, and reviews and
recomumendations for music and books; Personal fitness
training services and consultancy; CL 42: Computer
services, namely, creating on-lue virtual communities
for users {o organize groups and events, participate in
discussions, and engage in social networking;
Computer services, namely, hosting on-line facilities to
enable or facilitate the uploading, downloading,
streaming, posting, displayving, blogging, Hnking,
sharing or otherwise providing slectronic media or
information over communication networks; Providing
an on-line network service that enables users to transfor
personal identity data to and share personal identity
data with and among multiple websites; Providing a
website featuring technology that enables on-line users
to create personal profiles featuring social networking
information and to transfer and share such information
among multiple websites; Computer services, namasly,
creating indexes of information, sites and other
resources available on computer networks; Providing
temporary use of non-downloadable software
applications for social networking, creating a virtual
commaunity, and fransmission of audio, video,
photographic images, text, graphics and data;
Computer services in the nature of customized web
pages featuring user-defined or specified information,
personal profiles, audio, video, photographic images,
text, praphics and enabling users to upload and share
video, photos, text, graphics and data; Creating and
maintaining blogs for others)

CONTINUED BELOW
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115 CONTINUED FROM ABOVE

iis Q\\\\\\% {CL ‘4‘4: Cansu‘iti.ng sawicas';‘in the ﬁ(z:ids_ eg’ hezﬂﬂ:ﬁ and
\\\\\\\\\\%‘ mutritiony; Froviding a website featuring information

about health, wellness and nuivition: €L 48 Personal
lifestyle consulting services; Personal lifestyle
consulting services in the nature of recommending
books and music o consumers according to their
lifestyle and personality; Computer dating services;
Consulting in the feld of personal relationships;
Matchmaking services; Personal lifestyle consulting
services in the fields of spirituality, personality
wientification and matching, horoscopes and astrology;
Fashion consulting serviees; On-Hine social networking
SErvices}
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